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BRAND
DOMIINATION

intelligent
vibe 



“Intelligent" brand vibe, an aura that exudes brilliance,
foresight, and a profound understanding of the ever-

evolving world. 
These brands are typically associated with innovation,
expertise, and an ability to solve complex problems. 

At the core of the Intelligent brand vibe is a commitment to
developing unique high-end products & systems. They are

seen as problem solvers who use their expertise to find
solutions that others might miss.

 
They are seen as having a long-term perspective, looking
beyond the immediate horizon to anticipate future trends
and challenges. They are strategic thinkers who are able

to make well-informed decisions based on data and
analysis.

One key trait of the Intelligent archetype is its focus on
complex concepts, utilizing cutting-edge technology and
innovative approaches to develop futuristic solutions. This

innovative spirit is often reflected in the products and
services they offer, which are designed to meet the

evolving needs of their customers.

It is an invitation to be at the forefront of progress, to
embrace the ever-changing landscape of technology and
ideas, and to shape a future that is intelligent, sustainable,

and inclusive.
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The Brand
Domination Manual
Contains
A. Brand Emotion Elements
B. Brand Function Elements 
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The framework facilitates the integration of your Brand Vibe
into Functional and Emotional elements of brand building
for the founding team members. It offers a knowledge
repository of the Brand Vibe fundamentals & guidelines to
ensure consistency in brand integrity during various growth
stages. By using these segments, a fast-track launch
becomes possible, enabling the quick conclusion of
branding aspects. Furthermore, these segments provide
valuable long-term tips and guidance to maintain brand
authenticity effectively.

Use this in conjunction with your chosen Brand Archetype
Domination Manual to Optimise each factor as well as to
create a truly Unique Brand. 

Circulate this among your team, relevant stakeholders,
marketing and branding departments, or agency, so that
everyone becomes adept at understanding your brand's
integrity and intended outlook.



1 . Brand
Emotions
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 1.1 Mission  

 1.2 Vision

 1.3 Values

 1.4 Identity

 1.5 Storytelling

 1.6 Customer

 1.7 Experience

 1.8 Positioning

 1.9 Voice

1.10 Visuals
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 2.1 Website

 2.2 Logo

 2.3 Strategies

 2.4 Pack/Description

 2.5 Colours

 2.6 Font

 2.7 Marketing 

 2.8 USP

 2.9 Internal Comms.

2.10 External Comms.

2 . Brand
Functions



To ______________________________
      (heart of your archetype)
by ______________________________
      (the "HOW" - is your product facilitating it) 
for ______________________________
      (the "WHY" - based off of your brand Vibe)
 

 
Incorporate "Intelligent
Brand Vibe" intention in
your Mission Statement - 

1. For delivering innovative solutions that redefine
industry standards. 

2. For leveraging cutting-edge technology to provide
intelligent and efficient products/services. 

3. For continuously learning and adapting to the
ever-changing market dynamics. 

4. For taking long-term perspective, considering
future implications and dedicating to solving complex
problems 

5. For making intelligent choices that contribute to
the long-term sustainability and growth of the
business.

The “Whys” of Brands that want to create
a Intelligent Brand Vibe - 
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So your statement would include your “WHY” corresponding your
Product/Service In keeping with aforementioned Sentiment
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1. To be at the forefront of technological advancement,
receiving cutting-edge innovations and solutions.

2. To experience seamless integration of artificial intelligence
and intuitive interfaces.

3. To have access to predictive analytics and personalized
recommendations for enhanced decision-making.

4. To be part of a community of forward-thinking individuals
who embrace intelligence and intellectual curiosity.

5. To enjoy effortless automation and efficiency in everyday
tasks and processes.

6. To feel empowered by intelligent insights and data-driven
strategies for personal and professional growth.

7. To be connected to a network of intelligent devices,
creating a smart and interconnected ecosystem.

8. To be in the forefront of ethical and responsible artificial
intelligence development, ensuring customer trust and social
impact.

OF A INTELLIGENT
BRAND VIBE :
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1.2

Elements that contribute to the
Visions of Customers

When customers engage with a brand, they have a
specific vision in mind for themselves. Identify your
offerings that align with that vision and then
communicate it with a subtle hint in your vision
statement.



- Brilliance
- Foresight
- Expertise
- Innovation
- Problem-solving
- Long-term
- Strategic
- Futuristic
- Unique
- Sustainable
- Proactive
- Visionary
- Adaptability
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Top 3 values of ANY Brand is made up of -

1.Guiding principles of Operations
2.Product Attribute
3.How do you look after your customers  

INTELLIGENT BRAND
VIBE TAKES CARE OF
THEIR CUSTOMERS
WITH :

1.3
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They are: 

1. Innovative: They embrace new ideas and
approaches. 
2. Knowledgeable: They have a deep understanding
and expertise in their field. 
3. Analytical: They are skilled at gathering and
interpreting data. 
4. Visionary: They have a clear and forward-thinking
perspective. 
5. Strategic: They excel at planning and setting long-
term goals. 
6. Problem-solving: They are adept at finding creative
solutions to complex issues. 
7. Curious: They have a thirst to uncover future before
anyone else
8. Critical-thinking: They can evaluate situations and
make informed decisions. 
9. Tech-savvy: They embrace technology and leverage
it for their advantage. 
10. Adaptable: They can quickly adjust to changing
circumstances. 

1.4
KNOW YOUR INTELLIGENT VIBE PERSONIFIED 
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They are: 

 
11. Detail-oriented: They pay attention to small
details to ensure accuracy. 
12. Logical: They think in a logical and rational
manner. 
13. Perceptive: They have keen observation skills
and can identify patterns. 
14. Strategic-minded: They can see the bigger
picture and make informed choices. 
15. Forward-looking: They focus on future
possibilities and trends. 
16. Inventive: They have a knack for coming up with
original and unique ideas. 
17. Discerning: They can differentiate between
valuable and irrelevant information. 
18. Thoughtful: They consider various perspectives
and it's implications during their developments. 
19. Thought-provoking: They stimulate intellectual
curiosity and conversation. 
20. Resourceful: They can effectively utilize available
resources to achieve their goals. 

 



During brand storytelling on social media, ad
campaigns, websites, or stakeholder stories,
employee narratives, customer testimonials, or the
brand's origin tale, each one must elicit emotions
that align with the essence of your Brand Archetype
& Vibe exclusively, always.

For companies embodying the Intelligent Vibe, it
is crucial to evoke emotions of -  

Storytelling is about
evoking emotions

Of futurism.
Of excitement and anticipation. 
Of awe and amazement. 
Of empowerment and inspiration. 
Of trust and reliability. 
Of innovation and forward-thinking. 
Of intelligence and expertise. 
Of progress and evolution. 
Of confidence and assurance. 
Of adaptability and versatility. 
Of efficiency and effectiveness. 
Of ingenuity and problem-solving. 
Of achievement and success. 
Of aspiration and ambition. 
Of fulfillment and satisfaction.
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know your customers 

Innovators and early adopters: Customers who are
early adopters of new technologies or ideas may be
drawn to brands with an intelligent vibe. These
customers are willing to take risks and try new
things, which can make them valuable customers for
brands looking to drive innovation.
Professionals: Brands with an intelligent vibe may
also attract professionals who value expertise and
knowledge. These customers are drawn to brands
that can help them advance their careers or stay
ahead of the curve in their industry.
Educators and learners: Customers who value
education and learning are drawn to brands that
offer informative content and resources. These
customers are looking for ways to expand their
knowledge and stay up-to-date with the latest trends
and developments in their field.
Problem solvers: Customers who are facing complex
problems or challenges are drawn to brands with
an intelligent vibe that offer innovative solutions.
These customers are looking for a partner who can
help them navigate their challenges and achieve
their goals.
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Visual Sensory Brand
Experience :

Retail Space/Shop/Office Interiors: The
interiors should reflect a clean, modern
aesthetic with sleek lines and minimalist
design to convey professionalism and
sophistication. Use of high-quality materials
such as polished wood, glass, and metal
can enhance the sense of luxury and
intelligence. Incorporate elements like
bookshelves, art pieces, or informational
displays to showcase knowledge and
expertise.

Product Aesthetic: Products should feature a
sleek and elegant design, focusing on
functionality and innovation. Clean lines,
minimalist packaging, and high-quality
materials can communicate intelligence and
sophistication. Incorporating subtle
branding elements and sophisticated
typography can further enhance the
perception of intelligence.
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1.7

Strategically employs colors, logos, and visual
aesthetics in retail and office spaces, ensuring a
consistent and memorable brand identity across
diverse platforms and touchpoints.



Auditory Sensory Brand
Experience:

Background Music: Soft instrumental music
or ambient soundscapes can create a calm
and focused atmosphere conducive to
intellectual pursuits. Classical music or
modern instrumental tracks with subtle
melodies and soothing tones can enhance
the sense of sophistication and intelligence.

Advertisement Jingles/Social Media Audio:
Use sophisticated and subtle jingles or
sound effects that convey a sense of
professionalism and expertise. Avoid loud
or overly energetic music that may detract
from the brand's intelligent image.
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Utilizes sound elements like jingles, music, and
specific tones to create a distinctive auditory
identity, fostering brand recognition and emotional
connections.



Tactile Sensory Brand
Experience:

Packaging/Digital Interactions: Incorporate
smooth and tactile materials such as matte
finishes, soft-touch coatings, or premium
paper stocks for packaging and digital
interfaces. Focus on clean and intuitive
design with tactile feedback that enhances
the user experience. Use embossed or
debossed textures for subtle branding
elements that convey quality and attention
to detail.
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Focuses on touch by integrating textures, quality
materials, and interactive interfaces, establishing a
physical connection with the brand through
products, packaging, and digital interactions.



Olfactory Sensory Brand
Experience:

Retail Space/Shop: Infuse the space with a
subtle and sophisticated fragrance that
evokes a sense of calm and focus, such as
light citrus or herbal scents. Avoid
overpowering or artificial fragrances that
may distract from the brand's intelligent
image.

Product/Packaging: Consider incorporating
a signature scent into product packaging or
marketing materials that complements the
brand's image of intelligence and
sophistication. Choose subtle and natural
scents that enhance the overall sensory
experience without overwhelming the
senses.
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Engages the sense of smell with signature scents in
branding, products, retail spaces, or packaging,
contributing to a unique and memorable olfactory
association with the brand.
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1. INVENTIVE: 

a. Cutting-edge technology and innovative solutions. 
b. Unique and creative product/service offerings. 
c. Pioneering research and development. 
d. Inventive problem-solving approaches. 
e. Continuous pursuit of new ideas and
breakthroughs. 

2. DISRUPTIVE: 

a. Challenging the status quo and redefining industry
standards. 
b. Disruptive business models that revolutionize the
market. 
c. Bold and unconventional strategies that shake up
the industry. 
d. Introducing game-changing products/services that
redefine user experiences. 
e. Driving industry-wide innovation and
transformation. 
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FOLLOWING ARE POSITIONS OF EACH
INTELLIGENT TEMPERAMENT TO CRAFT
UNDERLYING FOCAL POINT OF YOUR

BRAND POSITIONING - 
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3. FUTURISTIC: 

a. Forward-thinking vision and long-term strategic
planning. 
b. Anticipating and shaping future trends and
customer needs. 
c. Investing in emerging technologies and research. 
d. Envisioning future possibilities and pushing
boundaries. 
e. Creating a sense of excitement and anticipation
for the future. 

4. RARE: 

a. Exclusive and limited-edition products/services. 
b. High-quality craftsmanship and attention to detail. 
c. Exceptional customer experiences that go beyond
expectations. 
d. Unmatched expertise and specialized knowledge. 
e. Cultivating a sense of exclusivity and desirability. 
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FOLLOWING ARE POSITIONS OF EACH
INTELLIGENT TEMPERAMENT TO CRAFT
UNDERLYING FOCAL POINT OF YOUR

BRAND POSITIONING - 
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Elements of
Tone
Professional: Convey a sense of professionalism and
expertise. This can be achieved through a tone that is
serious, factual, and authoritative.

Conversational: A conversational tone help make the
brand more approachable and relatable. A
conversational tone may be used to engage with
customers and encourage them to ask questions and
seek out more information.

Educational: Brands with an "intelligent" vibe also
may want to educate their customers on their products
or services and the industry as a whole. An
educational tone can help communicate complex
information in a way that is easy to understand and
digest.

Thoughtful: Brands with an "intelligent" vibe must
emphasize their thoughtfulness and attention to detail.
An explanatory tone can help convey this value and
demonstrate the brand's commitment to quality and
excellence.
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DON'Ts
1.Use technical language or

jargon that may confuse or
alienate your target audience.

2.Overpromise and
underdeliver on product or
service benefits.

3.Misrepresent or omit important
information about your
product or service.

4.Use manipulative or coercive
tactics to drive sales.

5.Engage in negative or hostile
interactions with customers or
competitors.

6.Neglect to respond to
customer inquiries and
feedback.

7.Ignore market and customer
trends or insights.

8.Rest on past successes and fail
to innovate or improve.

9.Rely on a single channel for
communication and
engagement.

10.Lose sight of the importance of
building trust and long-term
relationships with customers.
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As unique
as you

AESTHETICS
OF 
AN
INTELLIGENT
BRAND:

1.Clean and modern design: Intelligent brands often convey a
sense of innovation and forward-thinking. A clean, modern
design can help communicate these values and convey a
sense of sophistication and expertise.

2.Minimalism: A minimalist design help simplify complex
ideas or information, which can be important for a brand
that values simplicity and ease of use.

3.Use of white space: White space can help create a sense of
calm and balance, and can be used to highlight key
elements of a design. This can be useful when you want to
emphasize their expertise and knowledge.

4.Use of high-quality imagery: High-quality imagery, whether
photographs or illustrations, can help convey the brand's
values and mission. For example, images of advanced
technology or thought leaders in the industry can help
reinforce the brand's commitment to innovation and
expertise.

5.Use of data visualization: Intelligent brands often use data to
inform their decision-making processes. Incorporating data
visualization into the brand's visual messaging can help
communicate this value and make complex information
more accessible to customers.
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INVENTIVE: 

1. Use geometric shapes and patterns in the
design.
2. Incorporate innovative illustrations and graphics. 
3. Showcase technological advancements and
breakthroughs. 
4. Feature creative and out-of-the-box visuals. 
5. Use imagery that represents exploration and
experimentation. 

DISRUPTIVE:

1. Emphasize bold and impactful typography. 
2. Incorporate edgy and unconventional design
elements. 
3. Use contrasting colors to create visual tension. 
4. Showcase imagery that challenges the status
quo.
5. Employ dynamic and energetic visuals to convey
disruption. 

TEMPERAMENTS OF INTELLIGENT 

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe
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FUTURISTIC:

1. Use sleek and minimalist design elements. 
2. Incorporate futuristic typography and fonts. 
3. Showcase high-tech and futuristic imagery. 
4. Utilize a clean and streamlined design aesthetic. 
5. Experiment with holographic and neon color
schemes. 

RARE:

1. Use elegant and sophisticated design elements. 
2. Incorporate luxurious textures and materials in
the visuals. 
3. Showcase exclusive and limited-edition products
or services. 
4. Employ a refined and tasteful color palette. 
5. Feature imagery that portrays rarity, uniqueness,
and exclusivity.

TEMPERAMENTS OF INTELLIGENT 

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe
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1.Innovation: The website should communicate a sense of
innovation and forward-thinking, using cutting-edge design
and technology to create a modern and sophisticated look
and feel.

2.Expertise: Should communicate a sense of expertise and
knowledge, using clear and informative language to
showcase the brand's understanding of its industry and
customers.

3.Personalization: Build a sense of personalization, using
data-driven insights and targeted messaging to create a
personalized experience for each visitor.

4.Trustworthiness: Communicate a sense of trustworthiness
and credibility, using testimonials, case studies, and other
social proof to demonstrate the brand's ability to deliver
high-quality products and services.

5.Convenience: Use intuitive navigation and user-friendly
design to create a seamless browsing and purchasing
experience.

6.Excitement: The website should communicate a sense of
excitement and possibility, using engaging visuals and
messaging to inspire visitors and create a sense of
anticipation for the brand's products and services.

Intelligent brand vibe

WWW.THEWEBSITE.COM

MUST COMMUNICATE FEELING OF  

W
eb

si
te

2.1
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WEBSITE LAYOUT AND WIREFRAME:

- Design a sleek and cutting-edge layout that reflects the futuristic
and advanced nature of your brand.
- Incorporate clean and minimalistic design elements to convey
a sense of intelligence and brilliance.
- Ensure a user-friendly and intuitive navigation system that
aligns with your brand's forward-thinking approach.

CONTENT:

- Craft thought-provoking and visionary content that showcases
your brand's disruptive and advanced ideas.
- Use precise and impactful language to demonstrate the
intelligence and rareness of your offerings.
- Share case studies or data that illustrate the brilliance and
effectiveness of your solutions.
- Emphasize the exclusivity and uniqueness of your products or
services.

OTHER MUST-HAVES:

- Feature an "About Us" page that highlights the brilliant minds
and visionaries behind your brand.
- Include a blog or resource section with futuristic insights,
trends, and innovations in your industry.
- Integrate social proof elements, such as endorsements from
renowned experts or influential figures.
- Provide opportunities for visitors to sign up for exclusive access
or memberships to your advanced offerings.
- Offer exceptional customer support and personalized
experiences that align with your brand's brilliance.
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Wordmarks - They consist of the company name or initials in
a stylized font, without any additional graphical elements.
They are often used by companies with strong brand
recognition. They are popular with intelligent brand vibes
because they emphasize the company's name and reputation,
while also conveying a sense of professionalism and
expertise.

Abstract - They consist of a graphical symbol or abstract
shape that represents the company or its products/services.
They are often used by companies with unique or complex
products/services. They convey a sense of innovation and
sophistication, while also being more memorable and
distinctive.

Combination - They combine a wordmark with an abstract
mark or other graphical element. They are often used by
companies with strong brand recognition and a variety of
products/services. They convey both the company name and
reputation. 

Emblems - They consist of a wordmark or initials inside a
graphical symbol or crest. They are often used by traditional
or established companies. Emblems are popular with
intelligent brand vibes because they convey a sense of
heritage and history, while also emphasizing the company's
reputation and expertise.

Lo
go

2.2

UNDER INTELLIGENT VIBE &
WHY THEY ARE EFFECTIVE

TYPES  OF logo
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INNOVATIVE PRODUCT DEVELOPMENT: 

Continuously innovate and develop products or services that
push the boundaries of what is currently possible. Showcase
your brand's commitment to staying at the forefront of
technology and driving industry advancements.

FUTURISTIC BRAND AESTHETICS: 

Design a visual identity that reflects a futuristic and innovative
vibe. Use sleek and minimalist designs, futuristic typography,
and cutting-edge visuals that convey a sense of technological
advancement and intelligence.

CUTTING-EDGE TECHNOLOGY INTEGRATION: 

Incorporate cutting-edge technologies into your brand's
offerings and experiences. Utilize artificial intelligence, virtual
reality, augmented reality, or other emerging technologies to
create unique and immersive experiences for your customers.

STRATEGIC INDUSTRY PARTNERSHIPS: 

Form strategic partnerships with companies or organizations
in your industry to collaborate on innovative projects. This
could involve joint research initiatives, co-creation of products,
or sharing of resources to drive industry innovation.
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INTUITIVE USER EXPERIENCES: 

Design user experiences that are intuitive, seamless, and user-
friendly. Invest in user research and usability testing to
understand the needs and preferences of your target
audience, ensuring that your products or services provide
intelligent and intuitive solutions.

FUTURISTIC EVENTS AND ACTIVATIONS: 

Host events or activations that showcase the future of your
industry or offer glimpses into emerging technologies.
Organize conferences, hackathons, or innovation showcases
that highlight the cutting-edge nature of your brand and
attract industry leaders and innovators.

INTELLIGENT CUSTOMER SUPPORT: 

Provide intelligent and personalized customer support
experiences. Utilize chatbots, AI-powered assistants, or data-
driven algorithms to offer proactive and efficient customer
service that anticipates and meets the needs of your
customers.

EXPERT COLLABORATIONS: 

Collaborate with experts, researchers, or academics in
relevant fields to co-create content, conduct joint studies, or
provide expert insights. These collaborations demonstrate
your brand's commitment to intellectual pursuits and
intellectual thought leadership.
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INTELLIGENT AUTOMATION: 

Automate repetitive processes within your brand to improve
efficiency and free up time for more strategic and intelligent
tasks. Utilize intelligent automation tools and technologies to
streamline operations and enhance productivity.

FUTURE-FOCUSED MARKET RESEARCH: 

Conduct market research that focuses on understanding future
trends, emerging customer needs, and technological
advancements. This enables your brand to proactively
anticipate and meet the evolving demands of the market.

INDUSTRY INSIGHTS AND TRENDS: 

Stay abreast of the latest industry insights, trends, and
emerging technologies. Share your knowledge with your
audience through blog posts, webinars, or industry reports
that position your brand as an intelligent and forward-thinking
authority in your field.

INTELLIGENT INFLUENCER PARTNERSHIPS: 

Collaborate with influencers or thought leaders in your
industry who are known for their expertise and forward-
thinking insights. Partner with individuals who can
authentically promote your brand's intelligent and futuristic
attributes to their audience.
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INTELLIGENT PERSONALIZATION: 

Leverage intelligent personalization techniques to deliver
tailored experiences to your customers. Utilize machine
learning algorithms, predictive analytics, or customer
segmentation strategies to deliver personalized 
recommendations, content, or offers that demonstrate your
brand's intelligence.

INTELLIGENT CUSTOMER FEEDBACK ANALYSIS: 

Implement intelligent systems to analyze and derive insights
from customer feedback. Leverage sentiment analysis, natural
language processing, or data mining techniques to gain
valuable insights that inform product development, marketing
strategies, and customer experience improvements.

INTELLIGENT PRODUCT DEMONSTRATIONS: 

Create immersive product demonstrations that highlight the
intelligent features and functionalities of your offerings.
Showcase how your products leverage advanced
technologies, artificial intelligence, or data analytics to provide
intelligent solutions to customer needs.

INTELLECTUAL PROPERTY PROTECTION: 

Invest in intellectual property protection to safeguard your
brand's innovative ideas, patents, or unique technologies. This
demonstrates your brand's commitment to innovation and
reinforces your position as an intelligent and cutting-edge
entity
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VIRTUAL REALITY EXPERIENCES: 

Utilize virtual reality technology to provide immersive and
interactive experiences for your audience. Develop VR
simulations, virtual showrooms, or product demos that allow
users to engage with your brand. 

INNOVATION SHOWCASES: 

Organize innovation showcases or technology expos that
bring together innovators, startups, and industry experts.
Create platforms for intelligent discussions, demonstrations of
cutting-edge technologies, and networking opportunities that
position your brand at the forefront of innovation.

FUTURISTIC BRAND AMBASSADORS: 

Collaborate with influential individuals who embody the
futuristic and intelligent vibe. Seek out brand ambassadors
who are known for their expertise in emerging technologies,
innovative thinking, or trendsetting ideas, further solidifying
your brand's position as an intelligent authority.

THOUGHT-PROVOKING PODCASTS: 

Launch a podcast series that explores cutting-edge topics,
thought-provoking discussions, and interviews with industry
leaders and visionaries. Use this platform to share intelligent
insights, provide futuristic perspectives, and engage with your
audience on a deeper level.
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INTELLIGENT DATA PRIVACY AND SECURITY MEASURES: 

Implement advanced encryption protocols, secure
authentication processes, and intelligent data handling
practices to assure your audience of your brand's
commitment to their privacy and security.

INTELLIGENT SUPPLY CHAIN MANAGEMENT: 

Implement intelligent supply chain management practices that
optimize operations, minimize waste, and ensure efficient
delivery of products. Leverage technologies such as
blockchain, smart contracts, or IoT sensors to enable real-time
tracking, transparency, and intelligent decision-making.

FUTURISTIC THOUGHT LEADERSHIP EVENTS: 

Host thought leadership events that explore the future of your
industry. Invite renowned experts, futurists, or innovators as
keynote speakers to share their insights on emerging
technologies, trends, and the potential impact on businesses
and society.

INTELLIGENT CONTENT RECOMMENDATION SYSTEMS: 

Implement intelligent content recommendation systems on
your website or app. Utilize machine learning algorithms to
analyze user behavior, preferences, and patterns to suggest
relevant content, products, or services that align with
individual user interests.
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INTELLIGENT DATA VISUALIZATION: 

Create visually compelling and intelligent data visualizations
that present complex information in an intuitive and accessible
manner. Utilize interactive charts, infographics, or dashboards
to enable your audience to gain meaningful insights from data
effortlessly.

INTELLIGENT PARTNERSHIPS WITH RESEARCH
INSTITUTIONS: 

Collaborate with research institutions, universities, or think
tanks to drive intelligent innovation and research within your
industry. Support academic initiatives, sponsor research
projects, or establish joint research programs to foster
intelligent advancements.

GAMIFICATION: 

Incorporate intelligent gamification techniques into your
brand's experiences to engage and educate your audience.
Develop interactive games or quizzes that challenge their
knowledge, problem-solving abilities, or critical thinking skills,
all while providing an enjoyable and intelligent experience.
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1. Inventive: 
- Groundbreaking solution 
- Cutting-edge technology 
- Revolutionary innovation 
- Creative breakthrough 
- Unprecedented design 

2. Disruptive: 
- Game-changing solution 
- Industry-disrupting technology 
- Boldly challenging norms 
- Transforming the status quo 
- Revolutionizing the market 

3. Futuristic: 
- Forward-thinking solution 
- Future-proof technology 
- Visionary innovation 
- Advancing with tomorrow in mind 
- Pioneering the future of [industry] 

4. Rare: 
- Exclusive solution 
- Unique and unparalleled offering 
- Exceptionally rare expertise 
- Uncommon approach 
- Extraordinary value proposition 
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UTILITY AS EMBODIED BY
EACH ESSENCE OF THIS VIBE

2.4
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INVENTIVE

#FF5733 #00A8E8 #FFD700 #800080 #00FF00 

Tangerine Blue Gold Purple Green

RARE

#FF4500 #FFD700 #9400D3 #00CED1 #DC143C 

Red Gold Violet Turquoise Crimson

DISRUPTIVE

#FF0000 #0000FF #FF6600 #FF00FF #00FFFF 

Red Blue Orange Magenta Cyan

FUTURISTIC

#FFFFFF #000000 #4C4CFF #00FFB4 #FF1493 

White Black Blue Green Pink

C
o
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s
2.5 Select SUPPORTING SECONDARY COLOURS  

based on the essence you want to create, in
combination with your Dominant color, to create the

desired brand aesthetics.
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USE OF FONTS IN HEADINGS, SUB-HEADINGS &
PARAGRAPHS --

Use your Brand Archetype Fonts For Formal & all
Standard Content/Communication  &

Use your Brand Vibe Font For Informal or all
Personal Note Content/Communication

CHOICE OF FONTS -

The main briefing about your archetype typeface,
the styling of fonts & few example fonts are shared
herewith - Lock the fonts you want in each Category
(Headings, Sub-headings & Paragraphs) based on
those pointers & always use the same chosen ones
in your internal & external communications
including social media posts, replies, PR,
advertisement, product description, website, videos
etc

2.6
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Main Brief for the
Archetype
1. Large Headings:

   - Use bold and attention-grabbing fonts to make a
powerful impact.
   - Choose a font that reflects sophistication and
intelligence, such as modern or geometric fonts.
   - Opt for uppercase or mixed-case typography for a
futuristic and unique look.
   - Ensure the font is easy to read even at larger sizes,
considering legibility as a priority.

2. Sub Headings:

   - Select a font that complements the large heading but
is slightly smaller and less bold.
   - Consider using a font with subtle variations in weight
or style to add depth and visual interest.
   - Ensure the subheading font maintains the futuristic
and advanced vibe of your brand.

3. Paragraphs:

   - Use a clean and legible font for paragraphs,
avoiding overly decorative or ornate fonts.
   - Prioritize readability by selecting a font with a
comfortable line height and letter spacing.
   - Consider a modern serif font or a classic sans-serif
font for a balance of sophistication and intelligence.
   - Use a font size that is easy to read on various
devices and screen sizes.
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Style of the Archetype

1. Large Headings:

 - Futuristic and Bold: Utilize a futuristic geometric font
with bold weights for a modern and disruptive look.
 - High-Tech Elegance: Combine a sleek sans-serif font
with slight curves and sharp edges for a sophisticated
appearance.

2. Sub Headings:

 - Understated Elegance: Choose a thin, elegant font with
subtle variations in weight to complement the large
headings.
 - Futuristic Italic: Opt for an italicized version of the font
used in large headings for a unique and advanced touch.

3. Paragraphs:

 - Clean and Readable: Use a classic and clean sans-serif
font with medium weights to ensure ease of reading.
 - Modern Serif: Select a modern and intelligent serif font
that balances readability and sophistication.
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Please note this is not a exhaustive list, these are
examples based on discussed parameters for your
references

General Examples of
the Archetype for
references
Large Headings:

1. Futura Bold
2. Helvetica Neue Black
3. Montserrat ExtraBold
4. Gotham Bold
5. Roboto Black

Sub Headings:

1. Futura Medium
2. Avenir Next DemiBold
3. Lato Semibold
4. Proxima Nova Semibold
5. Source Sans Pro SemiBold

Paragraphs:

1. Open Sans Regular
2. Arial Regular
3. PT Sans Regular
4. Nunito Regular
5. Gill Sans Regular



Solution to the pain of Your ideal customer
Solution to the dream of Your ideal customer
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LIST THE SOLUTION YOUR COMPANY IS
PROVIDING

2.7

Step 1
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There would be few very core solutions that your
company is offering. Additionally, there’d be other
solutions that align with your unique selling
proposition, reflecting your brand archetype or vibe.

LIST ALL OF THEM.

Excellent! these will serve as a captivating hook
for your social media post. By now, you should

have developed approximately 10 to 20 solutions
addressing your customers' pains and

aspirations, all tailored to resonate with your
brand's archetype & vibe ideologies.

thegoodbrandbusiness



Like all storytelling.. every social media posts is
divided into three segments.

The hook
The body
The end
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CREATING YOUR SOCIAL MEDIA POST

Step 2
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THE HOOK

STRUCTURE OF YOUR SOCIAL MEDIA POST

a. Grab your customer's attention by talking about their
dream or their pain area in the beginning of the Post
(from previous step)

That is the beginning, the middle and the end.

First or Initial line 

THE BODY
b. Talk about the SOLUTION your brand offers targeting
that specific ‘pain or dream’

Use the undertone of your brand archetype positioning - there will be
different avatars of your brand archetype that would specifically
play the role of being a solution to the problem specified.

Forming your second main line/para

c. Add extra detailing, to specifically cement your
connection with the audience; Make them give you the
contract of their loyalty/ their purchase/their
engagement/ their add to cart

Use the undertone of your brand vibe positioning - there are different
temperaments to play around with. You can switch according to the
suitability of the offering or solution.

Forming your third supporting line/para
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d./e. Clearly showcase their pain/desire to
transformation into result 
Followed by - a Call to Action 

d. Talk about your USP
This is optional

Language or Voice: Depending upon the nature of the
post, you can choose the what emotion of storytelling

that you are applying to this specific post. 

With this method you can literally create hundreds of social
media content for your brand. The possibilities are endless as
you progress to make content combining each element that
covers - Frustrations and desires of customers - 

This will ensure, You talk about your brand as a solution in so
many different forms to the line of issues your customers are
facing or serving as a dream maker 

This format will also help your customers too. Always see the
personality of your brand come through every single time it
brings the solution

Each rendezvous with your social media post will bind the
brand and the customer in the same vibe (your vibe attracts
your tribe)

You will literally be able to free up so much of your time and
can be rest assured that your post is getting the message
across. 

You can give these instruction to your content writer or as a
prompt to your AI content generator or use it yourself.

Ensure that the tone or the language that you use to create these
posts is within the framework of your brand archetype /brand
vibes storytelling emotion.
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1. THE FUTURE UNVEILED:
Showcase your brand's most innovative and futuristic products
in a sleek and stylish ad campaign that presents a glimpse of

what lies ahead.

2. INTELLIGENCE REVOLUTION:
Highlight how your brand is spearheading a revolution in the
industry through cutting-edge technologies and exceptional

advancements.

3. DISRUPTIVE BRILLIANCE AWARDS:
Run a campaign recognizing and celebrating outstanding

individuals or organizations that have made significant
contributions to their respective fields through disruptive

brilliance.

4. BEYOND LIMITS COLLECTION:
Launch a limited-edition collection that features rare, highly
advanced, and innovative products, creating a sense of

exclusivity and desirability.

5. FUTURISTIC TECH SHOWCASE:
Organize an event or a virtual showcase to present the latest
advancements in technology, demonstrating your brand's

commitment to the future.

2.7 CAMPAIGNS
to Reinforce your
Brand Vibe &
Enhance Audience
Engagement
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6. THE INTELLIGENCE QUEST:
Invite consumers to participate in a fun and interactive
challenge that tests their intelligence, knowledge, and
problem-solving skills, with a chance to win exclusive

prizes.

7. TOMORROW'S LEADERS:
Feature inspiring stories of young trailblazers who are
using their brilliance to shape a better future, aligning

with your brand's values and vision.

8. THE RARE DISCOVERIES CAMPAIGN:
Highlight rare and unique products or services that

offer solutions beyond the ordinary, creating a sense
of excitement and exclusivity.

9. INTELLIGENT LIVING:
Showcase how your brand integrates cutting-edge
technology into everyday life, simplifying tasks and

elevating the overall experience.

10. THE FUTURISTIC DREAM:
Invite your audience to share their futuristic dreams
and visions, and reward the most innovative and

brilliant ideas.

11. THE DISRUPTION SERIES:
Create a series of short videos or posts featuring

disruptive innovations from various industries,
demonstrating the power of forward-thinking ideas.
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12. GENIUS UNLEASHED:
Showcase brilliant minds from diverse fields and how
they are reshaping the future through their exceptional

intelligence and ingenuity.

13. THE INTELLIGENCE CHRONICLES:
Develop a series of thought-provoking blog posts or

articles discussing the latest trends and developments
in technology and intelligence.

14. INNOVATORS' SPOTLIGHT:
Feature interviews with industry leaders, researchers,

and inventors who are pushing the boundaries of
what's possible with their brilliant ideas.

15. THE BRILLIANT FUTURE CHALLENGE:
Encourage your audience to share their visions of the
future and collaborate on ideas that promote progress

and innovation.

16. THE INTELLIGENCE COLLECTIVE:
Showcase a community of like-minded individuals,

united by their passion for intelligence, futurism, and
disruption.

17. THE RARE GENIUS:
Highlight exceptional individuals who have made

breakthrough contributions to their fields, positioning
them as ambassadors of your brand's values.

18. FUTURISTIC INSIGHTS WEBINARS:
Host a series of webinars led by experts in various
industries, discussing future trends, technological

advancements, and disruptive innovations.
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19. INTELLIGENCE IN MOTION:
Create a visually stunning ad campaign that portrays

intelligence and brilliance in action, capturing the
essence of your brand's futuristic vision.

20. DISCOVER THE UNSEEN:
Tease a new and highly advanced product or service,

building anticipation and curiosity among your
audience.

21. THE BRILLIANCE LAB:
Launch a virtual or physical lab space where

customers can interact with your brand's latest
innovations and experience the future firsthand.

22. THE INTELLIGENCE SHOWCASE:
Partner with renowned futurists, thinkers, and

innovators to curate an exhibition or event that
displays the cutting-edge of intelligence and futurism.

23. FUTURE-PROOF YOUR LIFE:
Position your brand as a provider of solutions that
prepare individuals and businesses for a successful

and intelligent future.

24. RISE OF THE BRILLIANT:
Develop a campaign that celebrates and empowers

individuals who embrace their brilliance and strive for
excellence in every aspect of life.
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25. DISRUPT THE ORDINARY:
Showcase your brand's disruptive products and

services that challenge the status quo and open new
possibilities for customers.

26. THE INTELLIGENCE ECOSYSTEM:
Illustrate how your brand's products and services

integrate seamlessly with other intelligent
technologies, creating a holistic and interconnected

experience.

27. THE MIND OF A VISIONARY:
Offer a behind-the-scenes glimpse into the minds of
the brilliant minds behind your brand, sharing their

visions and inspirations.

28. THE RARE EXPEDITION:
Craft a campaign that takes your audience on a

journey through the rare and brilliant aspects of your
brand, highlighting what sets you apart from the rest.
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Embody
your
Intelligent
Energy

Leverage use of cutting-edge technology to differentiate
yourself from competitors and appeal to customers who
value innovation.

Highlight your expertise and knowledge in a particular
industry or field, positioning yourselves as thought leaders
and trusted advisors.

Emphasize your ability to provide personalized products
and services that meet the unique needs and preferences
of each customer.

Emphasize your use of high-quality materials and
craftsmanship, advanced technology & modern systems
positioning yourselves as providers of premium products
and services.

In Product
Building

& in
Campaign
Building

2.8



COMMUNICATING WITH
EMPLOYEES : 

1. Encourage innovation and creativity within the
team. 

2. Foster a learning environment that promotes
knowledge-sharing and personal growth. 

3. Provide clear and detailed instructions to ensure
clarity of objectives. 

4. Promote open and transparent communication
channels. 

5. Recognize and reward achievements and
contributions. 

6. Encourage collaboration and teamwork. 

7. Offer opportunities for professional development
and training. 

8. Provide regular feedback and constructive
criticism. 

9. Create a positive and inclusive work culture.
 
10. Foster a sense of pride and ownership in the
company's achievements. 

br
an

db
us

in
es

sb
ou

nd
le

ss
.c

om
in

te
rn

al
 c

om
m

un
ic

at
io

n

In
te

rn
al

 C
o

m
m

ui
n

at
io

n
2.9



COMMUNICATING WITH
LEADERSHIP: 

1. Lead by example and demonstrate intelligence and
expertise in decision-making. 

2. Communicate a clear vision and long-term strategy
for the company. 

3. Foster a culture of innovation and encourage new
ideas from the team. 

4. Maintain open and transparent communication with
the leadership team. 

5. Provide regular updates on company performance
and progress. 

6. Seek input and feedback from the leadership team
in decision-making processes. 

7. Encourage continuous learning and development
among the leadership team. 

8. Set challenging goals and expectations for the team. 

9. Foster a culture of accountability and responsibility. 

10. Value and respect the expertise and contributions
of the leadership team. 
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COMMUNICATING WITH
INVESTORS:
1. Clearly communicate the company's unique value
proposition and competitive advantage. 

2. Demonstrate a deep understanding of the market
and industry trends. 

3. Provide data-driven insights and analysis to support
investment decisions. 

4. Showcase the company's track record of success
and financial stability. 

5. Communicate a well-defined & realistic growth
strategy. 

6. Maintain transparency in financial reporting and
disclosures. 

7. Address any potential risks and challenges and
provide mitigation plans. 

8. Regularly communicate updates on financial
performance and milestones. 

9. Foster trust and credibility through open and honest
communication. 

10. Show a commitment to long-term sustainability and
ethical business practices.
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COMMUNICATING WITH
CUSTOMERS:
1. Provide accurate information about the products. 

2. Communicate the unique features and benefits of
your offerings. 

3. Demonstrate expertise and knowledge in your
industry. 

4. Offer personalized and tailored solutions to meet
customer needs. 

5. Be responsive & provide timely customer support. 

6. Foster trust and credibility through transparent
communication. 

7. Educate customers about the value they can expect
from your products or services. 

8. Show empathy and understanding towards
customer concerns and feedback. 

9. Continuously innovate and improve your offerings
based on customer insights. 

10. Engage with customers through various channels
to build strong relationships. 
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COMMUNICATING WITH
SUPPLIERS:
1. Communicate your company's values,
expectations, and requirements. 

2. Establish open and transparent lines of
communication. 

3. Build collaborative and mutually beneficial
partnerships. 

4. Provide clear guidelines and specifications for
products or services. 

5. Ensure prompt and reliable payment and fair
business practices. 

6. Foster a supportive and respectful working
relationship. 

7. Communicate any changes or updates that may
affect suppliers or vendors. 

8. Seek feedback and input from suppliers or
vendors to improve processes. 

9. Build long-term relationships based on trust and
reliability. 
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COMMUNICATING WITH
COLLABS/PARTNERS: 
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1. Clearly articulate your shared goals and
objectives. 

2. Foster open and honest communication channels. 

3. Share relevant information and resources to
support collaboration. 

4. Provide regular updates on project progress and
milestones. 

5. Seek input and feedback from collaborators and
partners. 

6. Recognize and appreciate the contributions of
collaborators and partners. 

7. Communicate expectations and responsibilities
clearly. 

8. Foster a spirit of innovation and exploration in
joint ventures. 

9. Maintain open lines of communication to address
any challenges or issues. 



COMMUNICATING WITH
OUTSIDE STAKEHOLDERS &
MEDIA :
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1. Maintain open and transparent communication
about the company's activities and initiatives. 

2. Provide accurate and timely updates on company
performance and milestones. 

3. Engage in active dialogue to address any
concerns or questions. 

4. Demonstrate a commitment to corporate social
responsibility and ethical practices. 

5. Build relationships based on trust, credibility, and
integrity. 

6. Seek input and feedback from outside
stakeholders to inform decision-making. 

7. Communicate the company's vision, values, and
long-term goals. 

8. Showcase the positive impact the company has on
its stakeholders and the community. 



The Brand Domination Journal is designed as your trusted
resource to equip you with the tools to make your brand stand
out in a competitive market & be your compass in your Brand

Domination Journey : 

- Use this to Strategize your entire brand across the lifetime of
your product/service

- Use in conjunction with your Brand Archetype Manual while
formulating all brand emotional & functional components 
- Include all team members so as to maintain authenticity &

cohesiveness in your branding
- Revisit as a ready reference from time to time during practical
implementation of your new feature development, social media,

website/app growth, public relations etc
- Copyright © 2024 BrandBusinessBoundless. All rights reserved.

This digital product, including its contents, design, and
associated materials, is protected by copyright laws & may not
be reproduced, distributed, or transmitted in any form or by any

means. 

We are rooting for you every step of the way. With this brand
guide, we believe you will be able to strategically position your
brand, communicate your unique value proposition, and connect

with your audience in a meaningful way. From crafting
compelling brand stories to implementing consistent messaging

across various touchpoints, we are confident that your brand will
leave a lasting impression and make a mark in the hearts and

minds of your customers. 

We are excited to see your brand thrive and wish you all the
success in your brand journey!

- BrandBusinessBoundless.com


