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BRAND
DOMIINATION

fun
vibe 



In the Fun brand vibe kingdom, “Entertainment” reign
supreme. The essence of the fun brand vibe is “party-

time’ ie its ability to create an atmosphere of enjoyment
transporting individuals to a world where laughter

echoes and smiles illuminate every corner. 

This brand becomes synonymous with entertainment,
inviting individuals to embark on a journey of

captivating stories, thrilling games, and unforgettable
moments. It inspires feelings delightful curiosity and

anticipation, enabling individuals to embrace the joy of
discovery, shared experiences, and the beauty of living

in the present as laughter fills the air and everyday
moments are transformed into extraordinary

experiences. 

In a world that can sometimes feel serious and
challenging at the end of the day, this brand vibe

becomes a catalyst for amusement inspiring all to let
loose & every experience invites you to let go of
inhibitions, embrace the spirit of playfulness and

escape into a realm of carefree enjoyment.

br
an

db
us

in
es

sb
ou

nd
le

ss
.c

om
fu

n 
vi

be



The Brand
Domination Manual
Contains
A. Brand Emotion Elements
B. Brand Function Elements 
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How To Use
The framework facilitates the integration of your Brand Vibe
into Functional and Emotional elements of brand building
for the founding team members. It offers a knowledge
repository of the Brand Vibe fundamentals & guidelines to
ensure consistency in brand integrity during various growth
stages. By using these segments, a fast-track launch
becomes possible, enabling the quick conclusion of
branding aspects. Furthermore, these segments provide
valuable long-term tips and guidance to maintain brand
authenticity effectively.

Use this in conjunction with your chosen Brand Archetype
Domination Manual to Optimise each factor as well as to
create a truly Unique Brand. 

Circulate this among your team, relevant stakeholders,
marketing and branding departments, or agency, so that
everyone becomes adept at understanding your brand's
integrity and intended outlook.
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1 . Brand
Emotions
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 1.1 Mission  

 1.2 Vision

 1.3 Values

 1.4 Identity

 1.5 Storytelling

 1.6 Customer

 1.7 Experience

 1.8 Positioning

 1.9 Voice

1.10 Visuals
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 2.1 Website

 2.2 Logo

 2.3 Strategies

 2.4 Description

 2.5 Colours

 2.6 Font

 2.7 Marketing 

 2.8 USP

 2.9 Internal Comms.

2.10 External Comms.

2 . Brand
Functions



To ______________________________
      (heart of your archetype)
by ______________________________
      (the "HOW" - is your product facilitating it) 
for ______________________________
      (the "WHY" - based off of your brand Vibe)
 

 
Incorporate "Fun Brand
Vibe" intention in your
Mission Statement - 

1. For making customers feel like they're part of a
vibrant community. 

2. For bringing smiles to faces and brightening
people's days. 

3. Provide a blissful escape from the rigors of life,
inviting unencumbered and blissful enjoyment.

4. Fill the surroundings with contagious laughter and
an atmosphere of pure joy

5. For reminding everyone that life is meant to be
enjoyed and savored. 

6. For providing fun and entertaining solutions to
everyday needs.

The “Whys” of Brands that want to create
a Fun Brand Vibe - 
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So your statement would include your “WHY” corresponding your
Product/Service In keeping with aforementioned Sentiment
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Super Entertaining with humour, drama, mind boggling
concepts

Endless laughter and joy 

A sense of adventure and spontaneity 

Playfulness and lightheartedness 

Strong connection and bonding with others 

Memorable and entertaining interactions 

Companionship & Celebration of life's moments, big or small 

Embracing a carefree and youthful spirit 

Providing a break from the ordinary and mundane

OF A FUN
BRAND VIBE :
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1.2

Elements that contribute to the
Visions of Customers

When customers engage with a brand, they have a
specific vision in mind for themselves. Identify your
offerings that align with that vision and then
communicate it with a subtle hint in your vision
statement.



- Playfulness
- Excitement
- Laughter
- Happiness
- Entertainment
- Liveliness
- Amusement
- Thrill
- Delight
- Festivity
- Spontaneity
- Engagement
- Exhilaration
- Vibrancy br
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Top 3 values of ANY Brand is made up of -

1.Guiding principles of Operations
2.Product Attribute
3.How do you look after your customers  

FUN BRAND VIBE
TAKES CARE OF
THEIR CUSTOMERS
WITH :

1.3
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They are: 

1. Energetic: Fun brands exude energy and
enthusiasm, bringing a lively and vibrant personality to
their interactions. 

2. Playful: They embrace a sense of playfulness and
enjoy incorporating elements of joy, humor, and
amusement in their brand experience. 

3. Spontaneous: They have a spontaneous and
impulsive nature, often surprising and delighting their
customers with unexpected experiences. 

4. Upbeat: They radiate positivity and optimism,
creating an atmosphere that uplifts and brightens the
mood of their customers. 

5. Sociable: Fun brands are naturally social & thrive on
building connections with their audience, encouraging
interactions and fostering a sense of community. 

6. Lighthearted: They have a lighthearted approach to
life and business, finding joy in the simple pleasures
and bringing that lightness into their brand experience. 

7. Approachable: Fun brands are easy to approach
and engage with, making their customers feel
comfortable and welcomed. 

1.4
KNOW YOUR FUN VIBE PERSONIFIED 
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They are: 

8. Magnetic: They have a magnetic personality that
attracts people towards their brand, captivating them
with their fun and engaging presence. 

9. Optimistic: Fun brands radiate optimism and instill
a sense of hope and positivity in their customers.

10. Entertaining: They excel at entertaining their
audience through engaging content, exciting
experiences, and enjoyable interactions. 

11. Dynamic: Fun brands are dynamic and
constantly evolving, keeping their customers engaged
and excited with new offerings and experiences. 

12. Memorable: They leave a lasting impression on
their customers, creating memorable experiences that
customers fondly remember and share with others. 

13. Inspiring: Fun brands inspire their customers to
embrace joy, laughter, and a sense of adventure in
their own lives. 

14. Inclusive: They foster a sense of inclusivity,
making everyone feel welcome and valued,
regardless of their background or preferences. 

15. Stimulating: They have the ability to transform
ordinary moments into extraordinary ones, turning
everyday experiences into stimulating episodes.



During brand storytelling on social media, ad
campaigns, websites, or stakeholder stories,
employee narratives, customer testimonials, or the
brand's origin tale, each one must elicit emotions
that align with the essence of your Brand Archetype
& Vibe exclusively, always.

For companies embodying the FUN Vibe, it is
crucial to evoke emotions of -  

Storytelling is about
evoking emotions

Of joy and happiness. 
Of excitement and anticipation. 
Of amusement and laughter. 
Of playfulness and fun. 
Of thrill and adventure. 
Of positivity and optimism. 
Of connection and camaraderie. 
Of surprise and delight. 
Of lightheartedness and party.
Of celebration and festive spirit. 
Of inspiration and motivation. 
Of stimulation and enjoyment. 
Of escapism and liberation. 
Of togetherness and community. 
Of empowerment and inspiration.
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know your customers 

Playful and Creative Customers: These customers are
drawn to fun brands that allow them to express their
creativity and personality. They enjoy products or
services that are visually appealing, innovative, and
unique.

Adventurous Customers: Customers who value
adventure and excitement are drawn to brands that
offer a sense of thrill or novelty. They may be more
likely to seek out experiences that are out of the
ordinary or that allow them to explore new things.

Social and Connected Customers: Customers who
value connection and community are drawn to brands
that foster a sense of belonging and create
opportunities for social interaction and engagement.
They are more likely to share their experiences with
friends and family, and may be more likely to engage
with brands on social media. Create Shareable
moments, experiences or features.
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Visual Sensory Brand
Experience :

Retail Space/Shop/Office Space Interiors:
Bright, colorful, and playful interiors with
whimsical decor, such as oversized props,
interactive installations, and vibrant
signage. Incorporate fun patterns, bold
graphics, and quirky artwork to create a
lively and energetic atmosphere that reflects
the brand's personality.

Product Aesthetic: Products should feature
playful and eye-catching designs with
unique shapes, textures, and finishes. Use
bold typography, fun illustrations, and
vibrant colors to make the products visually
appealing and engaging.

br
an

db
us

in
es

sb
ou

nd
le

ss
.c

om
br

an
d 

ex
pe

rie
nc

e

S
en

so
ry

 E
xp

er
ie

n
ce

1.7

Strategically employs colors, logos, and visual
aesthetics in retail and office spaces, ensuring a
consistent and memorable brand identity across
diverse platforms and touchpoints.



Auditory Sensory Brand
Experience:

Background Music: Upbeat and energetic
music with a fun and lively tempo to create
a vibrant atmosphere in the retail space or
office. Consider genres like pop, funk, or
electronic dance music that evoke feelings
of joy and excitement.

Advertisement Jingles/Social Media Reels
and Post Music: Catchy and memorable
jingles with playful melodies and upbeat
rhythms that align with the brand's fun and
energetic personality. Use cheerful and
uplifting tunes that leave a positive
impression on customers and resonate with
the brand's target audience.
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Utilizes sound elements like jingles, music, and
specific tones to create a distinctive auditory
identity, fostering brand recognition and emotional
connections.



Tactile Sensory Brand
Experience:

Packaging/Digital Interactions: Incorporate
tactile elements such as embossed textures,
soft-touch finishes, or interactive features in
packaging or digital interfaces. Use high-
quality materials that feel luxurious and
engaging to the touch, enhancing the
overall sensory experience for customers.
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Focuses on touch by integrating textures, quality
materials, and interactive interfaces, establishing a
physical connection with the brand through
products, packaging, and digital interactions.



Olfactory Sensory Brand
Experience:

Retail Space/Shops: Infuse the retail space
with a signature scent that complements the
brand's fun and playful atmosphere.
Consider fresh and fruity fragrances with
hints of citrus or floral notes to evoke
feelings of happiness and positivity among
customers.

Packaging of Product/Marketing Material:
Integrate the brand's signature scent into
product packaging or marketing materials
to create a memorable olfactory experience
for customers. Use scented papers, sachets,
or diffusers to infuse the products with a
delightful fragrance that leaves a lasting
impression.
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Engages the sense of smell with signature scents in
branding, products, retail spaces, or packaging,
contributing to a unique and memorable olfactory
association with the brand.
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ENTERTAINMENT: 
1. Exciting live performances or shows 
2. Interactive games or activities for customers 
3. Unique and entertaining content creation 
4. Engaging storytelling techniques 
5. Surprise elements or unexpected twists

ENGAGING: 
1. Two-way communication and active participation 
2. Personalized and tailored experiences for customers 
3. Encouraging user-generated content and feedback 
4. Providing opportunities for collaboration or co-
creation
5. Creating immersive and captivating environments 

UPBEAT: 
1. Energetic and enthusiastic customer service 
2. Inspiring and motivating messages or content 
3. Incorporating music and upbeat soundtracks 
4. Fun and lively visual elements in branding
5. Celebrating achievements & milestones with
customers

DYNAMIC: 
1. Adapting to changing trends and customer
preferences
2. Offering a variety of options or choices 
3. Regularly introducing new & innovative products or
experiences 
4. Creating dynamic & evolving marketing campaigns 
5. Embracing a flexible & agile approach in operations
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FOLLOWING ARE POSITIONS OF EACH FUN
TEMPERAMENT TO CRAFT UNDERLYING FOCAL

POINT OF YOUR BRAND POSITIONING - 
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Elements of
Tone
The tone of a brand with a fun vibe is typically playful,
upbeat, and lighthearted. These brands often use
humor, wit, and a touch of irreverence to connect with
their audience and create a sense of fun and
excitement.

Note : The tone of voice used by fun brands may vary
depending on the target audience and the products or
services you offer. For example, a brand that targets
children may use a more whimsical and imaginative
tone of voice, while a brand that targets young adults
may use a more edgy and irreverent tone.

Bottomline is that the tone of a fun brand is designed
to be approachable and relatable, creating a sense of
familiarity and comfort with its audience. It may use
informal language, colloquialisms, and references to
pop culture to create a sense of connection with its
customers. Overall, the tone of a fun brand is intended
to create a sense of joy, excitement, and positivity.
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DON'Ts
1.Use offensive or insensitive

language in your
messaging, as it can
damage your brand's
reputation and offend
customers.

2.Be too informal or
unprofessional in your
communication, as it can
undermine your brand's
credibility and authority.

3.Make false claims or
promises that you cannot
deliver on, as it can lead to
negative reviews and
customer churn.

4.Neglect customer feedback
or complaints, as it can
lead to a loss of trust and
loyalty among your
customers.

5.Spam your customers with
excessive or irrelevant
marketing messages, as it
can be perceived as
intrusive and annoying.
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As
unique
as you

AESTHETICS
OF 

FUN BRAND:

1.Playful and colorful visuals: Companies with a fun brand
vibe often use bright, bold, and playful visuals to grab
customers' attention and create a sense of excitement. Use a
variety of colors, patterns, and textures to create a lively and
engaging visual experience.

2.Quirky and unique design elements: Incorporate quirky and
unexpected design elements to set yourself apart from the
competition and create a sense of individuality. This could
include unusual shapes, playful illustrations, or
unconventional typography.

3.Pop culture references: Tap into pop culture trends and
references to create a sense of relevance and connection
with their target audience. This could include using memes,
pop culture icons, or references to popular TV shows or
movies in their visual messaging.

4.Humorous and lighthearted tone: Visual messaging of fun
brands often incorporates humor and lightheartedness to
create a sense of playfulness and whimsy. Use funny
captions, silly animations, or humorous imagery to create a
sense of fun and joy.
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ENTERTAINMENT: 
- Bright and colorful visuals with elements of

excitement and movement 
- Use of playful illustrations and animations 
- Incorporation of bold typography and eye-

catching graphics 
- Integration of video and multimedia content for

interactive engagement 
- Showcase of joyful and entertaining moments

through imagery 

ENGAGING: 
- Interactive features such as quizzes, polls, and

contests to encourage user participation 
- User-generated content and testimonials to foster a

sense of community and engagement 
- Personalized experiences and recommendations

based on user preferences 
- Social media integration to facilitate sharing and

interaction 
- Use of conversational language and storytelling to

connect with the audience 

 

TEMPERAMENTS OF FUN 

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe
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UPBEAT: 

- Use of vibrant and lively colors to create a positive
and energetic atmosphere 

- Incorporation of fun and playful graphics and
illustrations 

- Showcase of happy and smiling faces to evoke a
sense of positivity 

- Integration of upbeat and lively music or sound
effects 

- Incorporation of dynamic and energetic
typography styles 

DYNAMIC: 
- Use of bold and contrasting colors to create a

sense of movement and action 
- Incorporation of dynamic and interactive elements

such as sliders, carousels, or parallax scrolling 
- Incorporation of bold and impactful typography

styles 
- Integration of video backgrounds or animations to

create a sense of dynamism 
- Showcase of action-oriented imagery and visuals,

such as sports or adventure activities.

TEMPERAMENTS OF FUN 

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe
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evoke a sense of energy and excitement, and can help the
website stand out and grab the attention of visitors.

2.Engaging and interactive design elements: Incorporating
interactive design elements, such as animations or videos,
can create a sense of playfulness and encourage visitors to
explore the website.

3.Clear and concise messaging: The messaging on the
website should be clear and concise, while still conveying
a sense of fun and enthusiasm. Use of playful language,
humor, or clever copywriting can help communicate this
feeling.

4.User-friendly navigation: The website should be easy to
navigate and user-friendly, with clear calls-to-action that
encourage visitors to engage with the brand.

5.Use of high-quality visuals: High-quality visuals, such as
photos or illustrations, can help convey the fun and playful
vibe of the brand. These visuals should be used strategically
throughout the website to create a cohesive and engaging
experience.

FUN brand vibe

WWW.THEWEBSITE.COM

MUST COMMUNICATE FEELING OF  

W
eb
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2.1
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WEBSITE LAYOUT:

- Design a vibrant and visually appealing layout that
immediately captures visitors' attention.

- Use bold and energetic colors to convey a sense of
excitement and entertainment.

- Incorporate eye-catching visuals, such as GIFs,
animations, or videos, to add dynamic elements to the

design.
- Ensure a user-friendly and intuitive navigation system
that allows visitors to easily explore & discover content.

CONTENT:

- Craft entertaining and engaging content that aligns
with your brand's fun and party-like vibe.

- Use playful and lively language to create a sense of
enthusiasm and joy.

- Showcase a variety of entertaining content types, such
as videos, quizzes, interactive elements, and blog

posts.
- Share behind-the-scenes or exclusive content to make
visitors feel like they are part of an exciting experience.

OTHER MUST-HAVES:

- Feature an "About Us" page that showcases the lively
and entertaining spirit of your brand.

- Include a blog or news section with the latest updates,
announcements, or sneak peeks related to your niche.
- Integrate social media feeds or buttons to encourage

visitors to engage and share your fun content.
- Provide interactive elements, such as polls or user-
generated content, to involve visitors in the party-like

atmosphere.
- Offer a seamless and personalized user experience,

& content based on individual preferences.
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Mascot logos: These logos feature a fun and engaging
character that represents the brand and its values. They can
be easily recognized and memorable, making them ideal for
companies that want to create a strong fun brand identity.

Wordmark logos: These logos feature the brand's name in a
creative and visually appealing way. They can be
customized with playful fonts, colors, and graphics to reflect
the brand's personality.

Abstract logos: These logos use abstract shapes, patterns, or
graphics to represent the brand. They can be visually striking
& memorable, and convey a sense of creativity & innovation.

Emblem logos: These logos feature a design that is contained
within a badge or seal. They can be visually appealing and
can evoke a sense of tradition and heritage, making them
ideal for brands that want to convey a sense of authenticity
and history.

Icon logos: These logos feature a simple, recognizable
symbol or icon that represents the brand. They can be easily
recognized and memorable, making them ideal for
companies that want to create an entertaining visual identity.

Lo
go

2.2

UNDER FUN VIBE & WHY
THEY ARE EFFECTIVE

TYPES  OF logo
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BINGE-WORTHY CONSUMPTION : 

Create content, image, video that “Hooks” your audience
and encourages them to binge-watch. Develop a series of
videos, podcasts, or blog posts that are interconnected and
leave viewers wanting more.

TRAILER TEASERS: 

Build anticipation by releasing teaser trailers or snippets of
upcoming features, launches, anything as such. This creates
excitement and generates curiosity among your audience.

EMOTIONAL STORYTELLING:

Craft narratives that evoke a range of emotions, such as joy,
laughter, surprise, or nostalgia. Emotionally engaging stories
create a memorable and enjoyable brand experience and
people love sharing fun stories. 

INTERACTIVE GAMES OR QUIZZES: 

Develop online games, quizzes, or interactive experiences
that allow your audience to engage with your brand in a
playful and entertaining way. Consider incorporating
rewards or leaderboards to boost fun element & thus
engagement.
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EXCLUSIVE SNEAK PEEKS:

 Offer exclusive fun & entertaining behind-the-scenes footage,
sneak peeks, or previews to your audience. This makes them
feel like insiders and builds excitement around your brand.

MEMORABLE CHARACTERS OR MASCOTS: 

Create relatable and memorable characters or mascots that
embody the essence of your brand. Use them consistently
across your marketing materials to build recognition and a
sense of fun.

MEMES AND VIRAL CONTENT: 

Incorporate popular memes, trends, or viral content into your
brand's messaging when appropriate. This shows your
brand's relevance and adds an element of humor and
entertainment.

USER-GENERATED CHALLENGES: 

To create a vibe encourage your audience to participate in
challenges or contests related to your brand. This can involve
creating user-generated content, performing tasks, or
showcasing their talents. Highlight and reward the best
entries to keep things popping & participatory.
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LIVE EVENTS AND SCREENINGS: 

Organize live events, premieres, or screenings where your
audience can come together and enjoy your brand's content
collectively. This fosters community excitement & collective
fun. 

BE PROMPT: 

Actively engage with your audience on social media
platforms. Respond to comments, create interactive polls or
Q&A sessions, and share user-generated content to create a
lively and entertaining online presence.

ORIGINAL SOUNDTRACKS OR PLAYLISTS: 

Create original soundtracks or playlists that complement your
brand's content. Fun catchy Music has the power to enhance
the entertainment value & create a unique brand experience.

EASTER EGGS AND HIDDEN REFERENCES: 

Embed hidden references, easter eggs, or inside jokes within
your content or marketing materials. This encourages
audience engagement & adds an element of discovery and
entertainment.

PARODIES AND SPOOFS: 

Create parodies or spoofs of popular movies, TV shows, or
trends that resonate with your target audience to create
h bl
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ENTERTAINMENT -

1. Experience the ultimate joy and excitement with our
entertaining products/services. 
2. Immerse yourself in a world of fun and entertainment with
our engaging offerings. 
3. Get ready for a laughter-filled adventure with our
entertaining and interactive products/services. 
4. Discover a wide range of entertainment options that will
keep you entertained for hours. 
5. Our products/services are designed to bring joy and
entertainment to people of all ages. 

ENGAGING -

1. Engage with our innovative products/services that captivate
your attention and keep you involved. 
2. Interact with our engaging offerings that encourage active
participation and involvement. 
3. Experience a new level of engagement with our interactive
and immersive products/services. 
4. Get involved in a world of possibilities with our engaging
and interactive experiences. 
5. Our products/services are designed to keep you engaged
and enthralled throughout the journey. 
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UTILITY AS EMBODIED BY
EACH ESSENCE OF THIS
VIBE

2.4



UPBEAT -

1. Energize your day with our upbeat and lively
products/services that bring positivity and joy. 
2. Get into the groove with our upbeat offerings that inspire a
sense of happiness and enthusiasm. 
3. Feel the rhythm and embrace the upbeat vibes of our
products/services that uplift your spirit. 
4. Inject a burst of energy into your life with our vibrant and
upbeat experiences. 
5. Our products/services are designed to fill your day with
positivity and upbeat vibes. 

DYNAMIC -

1. Embrace the dynamic nature of our products/services that
keep up with your ever-changing needs. 
2. Discover the power of dynamic experiences with our
innovative and versatile offerings. 
3. Experience the thrill of constant evolution with our dynamic
and adaptive products/services. 
4. Unlock new possibilities with our dynamic and forward-
thinking approach to products/services. 
5. Our products/services are designed to adapt and evolve,
providing you with dynamic experiences that keep you on
your toes.
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UTILITY AS EMBODIED BY
EACH ESSENCE OF THIS
VIBE
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ENTERTAINMENT

#FF0000 #00FFFF #800080 #FFFF00 #FFA500

Red Blue Purple Yellow Orange

DYNAMIC

#000000 #FF4500 #00FFFF #9932CC #39FF14

Black Red Blue Purple Green

ENGAGING

#00FF00 #FF69B4 #FFD700 #40E0D0 #FF7F50

Green Pink Yellow Turquoise Coral

UPBEAT

#FF4500 #00FF00 #FFFF00 #FFC0CB #87CEEB

Orange Green Yellow Pink Blue

C
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2.5 Select SUPPORTING SECONDARY COLOURS  

based on the essence you want to create, in
combination with your Dominant color, to create the

desired brand aesthetics.
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USE OF FONTS IN HEADINGS, SUB-HEADINGS &
PARAGRAPHS --

Use your Brand Archetype Fonts For Formal & all
Standard Content/Communication  &

Use your Brand Vibe Font For Informal or all
Personal Note Content/Communication

CHOICE OF FONTS -

The main briefing about your archetype typeface,
the styling of fonts & few example fonts are shared
herewith - Lock the fonts you want in each Category
(Headings, Sub-headings & Paragraphs) based on
those pointers & always use the same chosen ones
in your internal & external communications
including social media posts, replies, PR,
advertisement, product description, website, videos
etc

2.6
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Main Brief for the
Archetype

1. Large Headings:

   - Opt for bold and eye-catching fonts that draw
attention and convey the fun and engaging nature of
your brand.
   - Use sans-serif fonts with rounded edges to create
a modern and playful look.
   - Ensure the font is easily readable even at larger
sizes.

2. Sub Headings:

   - Choose a font that complements your large
headings but is slightly smaller and less bold for
visual contrast.
   - Consider using a different color or variation to
distinguish subheadings from main headings.
   - Use a font with good legibility to maintain clarity
and readability.

3. Paragraphs:

   - Select a clean and legible font that enhances
readability for longer blocks of text.
   - Stick to a standard serif or sans-serif font that is
easy on the eyes and promotes comfortable reading.
   - Adjust the font size and line spacing to ensure a
harmonious balance between readability and
aesthetics.
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Style of the Archetype

1. Large Headings:

   - Use a fun and quirky display font with vibrant
colors to create an exciting and party-like atmosphere.
   - Experiment with 3D or shadow effects to add
depth and make the headings stand out.

2. Sub Headings:

   - Choose a font that complements the large
headings but is less extravagant and more balanced.
   - Consider using all caps for subheadings to add
emphasis without being overwhelming.

3. Paragraphs:

   - Opt for a clean and classic font for paragraphs,
such as Arial, Helvetica, or Georgia.
   - Use a slightly larger font size than usual to make
reading enjoyable and stress-free.
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Please note this is not a exhaustive list, these are
examples based on discussed parameters for your
references

General Examples of
the Archetype for
references
Large Headings:

1. Jokerman
2. Gochi Hand
3. Luckiest Guy
4. Marker Felt
5. Poppins
6. Architects Daughter
7. Sigmar One
8. Permanent Marker

Sub Headings:

1. VT323
2. Yatra One
3. Bungee Shade
4. Londrina Shadow
5. Exo 2
6. Abril Fatface
7. Amatic SC
8. Mali

Paragraphs:

1. Quicksand
2. Shadows Into Light
3. Varela Round
4. Dancing Script
5. Cormorant
6. Montserrat
7. Raleway
8. Cutive Mono



Solution to the pain of Your ideal customer
Solution to the dream of Your ideal customer
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LIST THE SOLUTION YOUR COMPANY IS
PROVIDING

2.7

Step 1
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There would be few very core solutions that your
company is offering. Additionally, there’d be other
solutions that align with your unique selling
proposition, reflecting your brand archetype or vibe.

LIST ALL OF THEM.

Excellent! these will serve as a captivating hook
for your social media post. By now, you should

have developed approximately 10 to 20 solutions
addressing your customers' pains and

aspirations, all tailored to resonate with your
brand's archetype & vibe ideologies.

thegoodbrandbusiness



Like all storytelling.. every social media posts is
divided into three segments.

The hook
The body
The end
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CREATING YOUR SOCIAL MEDIA POST

Step 2
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THE HOOK

STRUCTURE OF YOUR SOCIAL MEDIA POST

a. Grab your customer's attention by talking about their
dream or their pain area in the beginning of the Post
(from previous step)

That is the beginning, the middle and the end.

First or Initial line 

THE BODY
b. Talk about the SOLUTION your brand offers targeting
that specific ‘pain or dream’

Use the undertone of your brand archetype positioning - there will be
different avatars of your brand archetype that would specifically
play the role of being a solution to the problem specified.

Forming your second main line/para

c. Add extra detailing, to specifically cement your
connection with the audience; Make them give you the
contract of their loyalty/ their purchase/their
engagement/ their add to cart

Use the undertone of your brand vibe positioning - there are different
temperaments to play around with. You can switch according to the
suitability of the offering or solution.

Forming your third supporting line/para
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d./e. Clearly showcase their pain/desire to
transformation into result 
Followed by - a Call to Action 

d. Talk about your USP
This is optional

Language or Voice: Depending upon the nature of the
post, you can choose the what emotion of storytelling

that you are applying to this specific post. 

With this method you can literally create hundreds of social
media content for your brand. The possibilities are endless as
you progress to make content combining each element that
covers - Frustrations and desires of customers - 

This will ensure, You talk about your brand as a solution in so
many different forms to the line of issues your customers are
facing or serving as a dream maker 

This format will also help your customers too. Always see the
personality of your brand come through every single time it
brings the solution

Each rendezvous with your social media post will bind the
brand and the customer in the same vibe (your vibe attracts
your tribe)

You will literally be able to free up so much of your time and
can be rest assured that your post is getting the message
across. 

You can give these instruction to your content writer or as a
prompt to your AI content generator or use it yourself.

Ensure that the tone or the language that you use to create these
posts is within the framework of your brand archetype /brand
vibes storytelling emotion.
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1. CELEBRATE WITH [YOUR BRAND]:
Launch an ad campaign inviting the audience to celebrate

special occasions with your brand's entertaining content and
experiences.

2. [BRAND NAME] EXTRAVAGANZA:
Create an ad campaign showcasing a variety of fun and
engaging content your brand offers, positioning it as an

entertainment extravaganza.

3. PARTY-LIKE ENTERTAINMENT UNLEASHED:
Promote a campaign emphasizing how your brand brings a

party-like atmosphere to entertainment, enticing users to
engage with your content.

4. JOIN THE CELEBRATION:
Run an ad campaign encouraging users to join your brand's
community and celebrate moments of joy and fun together.

5. THE ULTIMATE ENTERTAINMENT EXPERIENCE:
Position your brand as the ultimate destination for high-energy
and engaging content, offering a wide array of experiences in

a single campaign.

2.7
CAMPAIGNS &
CAPTIONS 

CAMPAIGNS
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6. [BRAND NAME] JOY-FEST:
Launch a limited-time ad campaign, offering a diverse

selection of entertaining content to create a festival of joy for
the audience.

7. FUN-TASTIC MOMENTS WITH [BRAND NAME]:
Showcase snippets of fun and engaging content to illustrate
the exciting moments users can experience with your brand.

8. CELEBRATION OF ENGAGEMENT:
Encourage users to share their favorite entertaining moments

with your brand, fostering an engaging community of
celebration.

9. SPREAD THE JOY:
Create an ad campaign that encourages users to spread joy

by sharing your brand's content with their friends and
followers.

10. [BRAND NAME] PARTY PLANNERS:
Highlight how your brand provides resources and ideas for

planning lively and engaging party-like gatherings.

11. ENGAGING ENTERTAINMENT FOR ALL:
Promote diverse content that caters to different tastes and

preferences, ensuring everyone finds something fun to enjoy.

12. GET THE PARTY-GOERS TOGETHER:
Run a campaign inspiring users to come together and

celebrate with your brand's entertaining content.

13. [BRAND NAME] CELEBRATORY VIBES:
Position your brand as a source of celebration and

engagement, offering an extensive selection of entertaining
content.
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14. CELEBRATE IN STYLE:
Showcase how your brand's entertaining content elevates
celebrations and makes them memorable and engaging.

15. THE [BRAND NAME] EXPERIENCE:
Create an ad campaign that highlights the exciting and
enjoyable experience users can have with your brand's

content.

16. [BRAND NAME] CELEBRATION CLUB:
Invite users to join an exclusive club that offers access to

premium entertaining content and perks for loyal members.

17. DANCE, LAUGH, ENGAGE:
Promote an ad campaign that encourages users to dance,
laugh, and engage with your brand's entertaining content.

18. THE JOY OF SHARING:
Emphasize how your brand's entertaining experiences

become even more enjoyable when shared with loved ones.

19. [BRAND NAME] PARTY-STARTERS:
Position your brand as the party-starters who bring the fun

and engagement to every celebration.

20. CELEBRATING ENTERTAINMENT ON THE GO:
Emphasize your brand's mobile app or platform, offering

entertaining experiences anytime, anywhere.

21. [BRAND NAME] ENTERTAINMENT FEST:
Create excitement around a special event or promotion that

promises a grand festival of fun and engagement.
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22. ENGAGEMENTS WORTH CELEBRATING:
Highlight user-generated content featuring celebrations

inspired by your brand's entertaining experiences.

23. JOIN THE
ENTERTAINMENT CIRCLE:

Encourage users to join your brand's circle of joy and
become part of a community that celebrates entertainment.

24. THE [BRAND NAME] CELEBRATION TOUR:
Launch a campaign that brings entertaining experiences to

different locations, spreading joy and engagement.

25. UNLEASH THE CELEBRATION:
Encourage users to explore your brand's content and unlock

a world of celebration and engagement.

26. ENGAGING ENTERTAINMENT GALORE:
Promote an ad campaign showcasing the wide variety of

entertaining content your brand offers, appealing to diverse
audiences.

27. [BRAND NAME] PARTY VIBES:
Emphasize the lively and engaging atmosphere created by
your brand's content, resonating with users seeking fun and

joy.

28. THE CELEBRATORY JOURNEY:
Encourage users to embark on a journey of celebration and

engagement with your brand's exciting content.
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1. Exhilarating Experiences: The FUN brand-vibe creates
unforgettable moments of exhilaration and delight for its
customers. Through innovative products and immersive
experiences, it ignites the senses and sparks a childlike
sense of wonder and adventure.

2. Whimsical Design Aesthetics: Embracing a design
philosophy that blends artistry and playfulness, the brand's
products and visuals exude a captivating whimsy. Its
imaginative and carefully crafted designs evoke joy,
inspiring customers to embrace their creativity and find
magic in the everyday.

3. Social Catalyst: As a social catalyst, this vibe cultivates a
vibrant community where like-minded individuals connect,
collaborate, and forge lasting relationships. It fosters an
inclusive environment where shared experiences amplify the
joy, creating memories that extend beyond the product or
event itself.

4. Pioneering the Extraordinary: The vibe relentlessly pushes
the boundaries of what's possible, continuously introducing
groundbreaking concepts and ideas that redefine fun. By
challenging norms and embracing innovation, it offers
customers an extraordinary and unparalleled journey into
unexplored realms of excitement and entertainment.

2.8
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5. Enlivening Youthful Spirit: The Fun’ brand-vibe taps into
the boundless energy and enthusiasm of youth, infusing its
offerings with a youthful spirit that resonates with individuals
of all ages. It celebrates the vibrancy of life, empowering
customers to embrace their inner child, unleash their
curiosity, and approach each moment with a contagious
zest for life.

6. Adaptable Joy: Seamlessly adapting to diverse lifestyles
and occasions, the brand's fun-centric experiences and
products cater to a wide spectrum of preferences. Whether
it's through customizable options or versatile offerings, it
ensures that every customer finds a source of joy that aligns
perfectly with their individual tastes and needs.

7. Inspiring Positivity: With a firm belief in the power of
positivity, the brand serves as a beacon of light in a
sometimes challenging world. Its uplifting messaging,
combined with purpose-driven initiatives, fosters a sense of
hope, resilience, and personal growth, encouraging
customers to radiate optimism and make a positive impact
in their own lives and communities.



COMMUNICATING WITH
EMPLOYEES : 

1. Encourage a Fun Work Environment: Foster a
positive and enjoyable work culture that
encourages creativity, collaboration, and fun.
 
2. Provide Opportunities for Fun Activities:
Organize team-building events, games, and
social activities to promote a sense of fun and
camaraderie among employees. 

3. Recognize and Appreciate Contributions:
Celebrate achievements and recognize the efforts
of team members in a fun and engaging way. 

4. Use Fun Communication Channels: Utilize
interactive and playful communication tools and
platforms to engage employees and make
internal communications more enjoyable. 

5. Promote Work-Life Balance: Encourage a
healthy work-life balance and provide flexible
working options that allow employees to pursue
their hobbies and interests outside of work. 
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COMMUNICATING WITH
LEADERSHIP: 

1. Lead by Example: Demonstrate a fun and
positive attitude as a leader, fostering a culture
that values enjoyment and creativity. 

2. Encourage Innovation and Experimentation:
Support and empower employees to think
outside the box, take risks, and come up with
new and exciting ideas. 

3. Foster Open Communication: Create a safe
and open environment where team members feel
comfortable sharing their thoughts and
suggestions, fostering a fun and collaborative
atmosphere. 

4. Provide Growth Opportunities: Offer
professional development opportunities, training,
and mentorship programs that help employees
grow and develop their skills while enjoying the
journey. 

5. Emphasize Fun in Goal Setting and
Performance Management: Incorporate elements
of fun and celebration into goal setting, progress
tracking, and performance evaluation to keep
employees motivated and engaged. 
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COMMUNICATING WITH
INVESTORS:

1. Communicate Brand Personality: Clearly
articulate the fun and vibrant aspects of the brand to
investors, highlighting how it resonates with the
target audience and creates a positive impact. 

2. Share Success Stories: Highlight success stories
that demonstrate the brand's ability to engage
customers, create enjoyable experiences, and
achieve positive results. 

3. Showcase Market Potential: Present data and
market research that reflects the demand for fun and
entertaining products or services, emphasizing the
brand's ability to capture market share. 

4. Transparent and Upbeat Updates: Provide
regular updates to investors in a transparent and
upbeat manner, focusing on positive developments,
milestones, and future growth prospects. 

5. Engage Investors in Fun Activities: Organize
investor events or activities that align with the
brand's fun personality, allowing investors to
experience firsthand the excitement and enthusiasm
surrounding the brand.
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COMMUNICATING WITH
CUSTOMERS:

1. Create Engaging Content: Develop fun and
entertaining content that resonates with your
target audience, capturing their attention and
creating a positive brand experience. 

2. Use Playful Language: Infuse your
communication with a sense of humor and
playfulness, using language that is engaging,
relatable, and enjoyable for your customers. 

3. Incorporate Interactive Elements: Encourage
customer participation through contests, quizzes,
and interactive campaigns that make them feel
involved and entertained. 

4. Provide Memorable Experiences: Focus on
delivering exceptional customer experiences that
are enjoyable, memorable, and leave a lasting
positive impression. 

5. Listen and Respond: Actively listen to
customer feedback and respond in a timely and
friendly manner, showing that you value their
opinions and are dedicated to providing a fun
and satisfying customer experience. 
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COMMUNICATING WITH
SUPPLIERS: 

1. Build Strong Relationships: Foster positive and
collaborative relationships with suppliers and
vendors, creating an enjoyable and mutually
beneficial working environment. 

2. Clear and Timely Communication: Ensure
clear and timely communication with suppliers
and vendors, maintaining transparency, and
addressing any concerns or issues promptly. 

3. Appreciate Their Contribution: Recognize and
appreciate the contributions of suppliers and
vendors, showing gratitude and acknowledging
their role in delivering fun and engaging
products or services. 

4. Foster Innovation and Creativity: Encourage
suppliers and vendors to bring new ideas and
creative solutions to the table, collaborating to
enhance the overall fun factor of the brand. 

5. Share Success and Growth: Share success
stories and growth opportunities with suppliers
and vendors, highlighting how their involvement
has contributed to the brand's success and
expansion. 
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COMMUNICATING WITH
COLLABS/PARTNERS: 
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1. Establish a Shared Vision: Align with
collaborators and partners on the fun and
engaging brand vision, ensuring that everyone is
working towards a common goal. 

2. Foster Collaboration and Co-Creation:
Encourage collaborative efforts to create
innovative and exciting products, services, or
experiences that reflect the brand's fun
personality.

3. Maintain Open Communication Channels:
Keep lines of communication open with
collaborators and partners, sharing updates,
progress, and seeking their input and feedback. 

4. Support Mutual Growth: Explore opportunities
for mutual growth and development, finding ways
to leverage each other's strengths and resources
to create greater fun and value for customers. 

5. Celebrate Achievements Together:
Acknowledge and celebrate achievements and
milestones with collaborators and partners,
strengthening the bond and fostering a sense of
shared success. 



COMMUNICATING WITH
OUTSIDE STAKEHOLDERS &
MEDIA:
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1. Consistent Brand Messaging: Maintain a
consistent and engaging brand message across all
external communications, ensuring that the fun and
enjoyable aspects are conveyed effectively. 

2. Engage in Social Media: Leverage social media
platforms to engage with a wider audience, sharing
fun and entertaining content, and interacting with
followers in a playful manner. 

3. Participate in Fun Events and Sponsorships: Get
involved in fun events, sponsorships, or partnerships
that align with the brand's personality, generating
positive associations and attracting new
stakeholders.

4. Showcase Community Involvement: Highlight the
brand's participation in community initiatives or
charitable activities that promote fun and positive
experiences. 

5. Embrace Brand Advocacy: Encourage and
empower brand advocates to share their positive
experiences and promote the fun aspects of the
brand, amplifying its reach and impact.



The Brand Domination Journal is designed as your trusted
resource to equip you with the tools to make your brand stand
out in a competitive market & be your compass in your Brand

Domination Journey : 

- Use this to Strategize your entire brand across the lifetime of
your product/service

- Use in conjunction with your Brand Archetype Manual while
formulating all brand emotional & functional components 
- Include all team members so as to maintain authenticity &

cohesiveness in your branding
- Revisit as a ready reference from time to time during practical
implementation of your new feature development, social media,

website/app growth, public relations etc
- Copyright © 2024 BrandBusinessBoundless. All rights reserved.

This digital product, including its contents, design, and
associated materials, is protected by copyright laws & may not
be reproduced, distributed, or transmitted in any form or by any

means. 

We are rooting for you every step of the way. With this brand
guide, we believe you will be able to strategically position your
brand, communicate your unique value proposition, and connect

with your audience in a meaningful way. From crafting
compelling brand stories to implementing consistent messaging

across various touchpoints, we are confident that your brand will
leave a lasting impression and make a mark in the hearts and

minds of your customers. 

We are excited to see your brand thrive and wish you all the
success in your brand journey!

- BrandBusinessBoundless.com


