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BRAND
DOMIINATION

sparkly
vibe 



The "Sparkly" Brand Vibe is an aura that exudes “Pure
Glamour” and a “Celebration of Being Alive”, an

experience that leaves customers feeling like they are in
the presence of great excitement and glimmer. The core of
this brand vibe is rooted in effortlessly drawing customers

into its world of glitz and charm.
Sparkly brand vibe is a realm where dazzling lights and
infectious energy come together in a symphony of bling

and endless possibilities. It is a spirit of vivacity and
bursting enthusiasm that electrifies the senses and uplifts

the soul. It represents the idea of shining bright and
standing out from the crowd. 

It is an aura that is radiating with a spark that catches the
eye and ignites the spirit. Sparkly brand vibe has the

desire to be noticed and admired and they are not afraid
to indulge in excess in order to achieve the desired. 

 This brand becomes a catalyst for inspiring individuals to
embrace life's big, small & special moments by

encouraging them to seize the day. It fosters a sense of
exuberance, encouraging individuals to shine their

brightest and revel in the beauty of every experience.
The essence of the sparkly brand vibe lies in its ability to
create an atmosphere of dazzle, excitement, and festivity

inviting individuals to embrace their inner star and shine in
their own unique way. 

The Sparkly brand vibe is also associated with high levels
of confidence and self-assuredness, as those who embody

this vibe are unafraid to be bold and daring in their
choices. It radiates with an undeniable sparkle,

captivating all who encounter it. It transports individuals to
a world where every occasion is a cause for eventful

expression, where the air is filled with an electric energy
that sets hearts aglow. It is a brand vibe that emanates a

sense of jubilation, inspiring us to live with zest and
embrace the sparkle within selves and others.
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The Brand
Domination Manual
Contains
A. Brand Emotion Elements
B. Brand Function Elements 
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How To Use
The framework facilitates the integration of your Brand Vibe
into Functional and Emotional elements of brand building
for the founding team members. It offers a knowledge
repository of the Brand Vibe fundamentals & guidelines to
ensure consistency in brand integrity during various growth
stages. By using these segments, a fast-track launch
becomes possible, enabling the quick conclusion of
branding aspects. Furthermore, these segments provide
valuable long-term tips and guidance to maintain brand
authenticity effectively.

Use this in conjunction with your chosen Brand Archetype
Domination Manual to Optimise each factor as well as to
create a truly Unique Brand. 

Circulate this among your team, relevant stakeholders,
marketing and branding departments, or agency, so that
everyone becomes adept at understanding your brand's
integrity and intended outlook.



1 . Brand
Emotions
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 1.1 Mission  

 1.2 Vision

 1.3 Values

 1.4 Identity

 1.5 Storytelling

 1.6 Customer

 1.7 Experience

 1.8 Positioning

 1.9 Voice

1.10 Visuals
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 2.1 Website

 2.2 Logo

 2.3 Strategies

 2.4 Description

 2.5 Colours

 2.6 Font

 2.7 Marketing 

 2.8 USP

 2.9 Internal Comms.

2.10 External Comms.

2 . Brand
Functions



To ______________________________
      (heart of your archetype)
by ______________________________
      (the "HOW" - is your product facilitating it) 
for ______________________________
      (the "WHY" - based off of your brand Vibe)
 

 
Incorporate "Sparkly
Brand Vibe" intention in
your Mission Statement - 

For crafting extraordinary experiences that leave a
trail of glittering memories.

For embodying a vibrant and effervescent spirit that
exudes confidence and allure.

To ignite a spirit of vivacity and enthusiasm in life's
big, small, and special moments.

For radiating positivity and empowering others to
shine brightly.

For elevating experiences with more glamour & bling

For giving off a shimmering opulence feeling

The “Whys” of Brands that want to create
a Sparkly Brand Vibe - 
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So your statement would include your “WHY” corresponding your
Product/Service In keeping with aforementioned Sentiment
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Feeling uplifted and delighted by unexpected surprises and
touches of sparkle.

Feeling like a center of attention - valued and cherished 

Having their individuality and uniqueness celebrated.

Feeling confident and glamorous 

Being inspired to embrace their own sparkle and shine.

Feeling like they are part of something exciting, special and
extraordinary

OF A SPARKLY
BRAND VIBE :
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1.2

Elements that contribute to the
Visions of Customers

When customers engage with a brand, they have a
specific vision in mind for themselves. Identify your
offerings that align with that vision and then
communicate it with a subtle hint in your vision
statement.



1. Exuberance
2. Delight
3. Personalization
4. Responsiveness
5. Surprise
6. Joy
7. Glamour
8. Celebration
9. Charm
10. Attention
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Top 3 values of ANY Brand is made up of -

1.Guiding principles of Operations
2.Product Attribute
3.How do you look after your customers  

SPARKLY BRAND
VIBE TAKES CARE OF
THEIR CUSTOMERS
WITH :

1.3
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e Enchanting: Sparkly brands have a captivating and
mesmerizing presence that draws people in. 

Vibrant: They exude energy, liveliness, and an electric
atmosphere. 

Glamorous: They embody elegance, sophistication,
and a touch of luxury. 

Expressive: They communicate with enthusiasm,
creativity, and a flair for dramatics. 

Charismatic: They have a magnetic charm and
charisma that attracts and captivates others. 

Dazzling: They shine brightly, leaving a lasting
impression on people's minds. 

Exciting: They evoke a sense of thrill, anticipation, and
excitement in their audience. 

Inspirational: They ignite inspiration in others,
encouraging them to reach for the extraordinary. 

Positive: They radiate positivity, optimism, and a zest
for life. 

Sparkling: They bring a sparkle and glow to everything
they touch, illuminating the ordinary. 

They are: 

1.4
KNOW YOUR SPARKLY VIBE PERSONIFIED 
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Alluring: They possess an irresistible allure that
makes people want to be a part of their world. 

Charming: They possess a captivating charm that
leaves a lasting impact on those they encounter. 

IImaginative: They have a creative imaginative spirit,
embracing innovation and pushing boundaries.

Magnetic: They have an irresistible pull that draws
people towards them and their offerings. 

Empowering: They empower others to embrace their
own inner sparkle and live life to the fullest. 

Evocative: They evoke strong emotions and create
memorable experiences for their audience. 

They are: 



During brand storytelling on social media, ad
campaigns, websites, or stakeholder stories,
employee narratives, customer testimonials, or the
brand's origin tale, each one must elicit emotions
that align with the essence of your Brand Archetype
& Vibe exclusively, always.

For companies embodying the Sparkly Vibe, it is
crucial to evoke emotions of -  

Storytelling is about
evoking emotions

Of joy and delight. 
Of excitement and anticipation. 
Of celebration and festivity. 
Of glamour and allure. 
Of indulgence and luxury. 
Of energy and vitality. 
Of confidence and empowerment. 
Of sparkle and shine. 
Of freedom and self-expression. 
Of boldness and uniqueness. 
Of warmth and friendliness. 
Of connection and community.
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know your customers 

Impulsive customers - They make quick decisions based on
their emotions. 

High-end customers - They are willing to pay a premium
for quality products and services.

Service-oriented customers - They prioritize excellent
customer service and attention to detail.

Style-conscious customers: Are drawn to fashion and style,
limited edition pieces, personalized products that cater to
their individual tastes.

Socially active customers: Customers who are active on
social media & are interested in creating shareable
content. 

Quality-focused customers: Customers who prioritize
quality that meet their high standards. 

Luxury-seeking customers: Customers who value luxury,
glam and experiences that make them feel special.
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Visual Sensory Brand
Experience :

Retail Space/Shop/Office Interiors: The
interiors should feature glittering and
shimmering elements such as crystal
chandeliers, mirrored surfaces, and metallic
accents to create a sense of opulence and
glamour. Incorporate sequins, sparkles, and
holographic materials into the decor to reflect
light and create a dazzling atmosphere.

Product Aesthetic: Products should feature
luxurious and glamorous aesthetics, with
embellishments like rhinestones, sequins, glitter,
and metallic finishes. Packaging should be
sleek and elegant, with shiny surfaces and eye-
catching designs that evoke a sense of sparkle
and shine.
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1.7

Strategically employs colors, logos, and visual
aesthetics in retail and office spaces, ensuring a
consistent and memorable brand identity across
diverse platforms and touchpoints.



Auditory Sensory Brand
Experience:

Background Music: Choose upbeat and
energetic music with a modern and trendy
vibe, incorporating genres like pop, dance,
or electronic music. Add sparkle-themed
sound effects or twinkling chimes to
enhance the ambiance and reinforce the
brand's sparkling personality.

Advertisement Jingles/Social Media Reels
and Posts Music: Use catchy and
memorable jingles with upbeat melodies
and sparkling sound effects to capture
attention and convey the brand's energetic
and vibrant spirit.
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Utilizes sound elements like jingles, music, and
specific tones to create a distinctive auditory
identity, fostering brand recognition and emotional
connections.



Tactile Sensory Brand
Experience:

Packaging/Digital Interactions: Incorporate
tactile elements such as embossed textures,
metallic foils, and soft-touch finishes into
packaging and digital interfaces. Use high-
quality materials like satin ribbons, velvet
pouches, or metallic accents to enhance the
tactile experience and convey a sense of
luxury and sophistication.
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Focuses on touch by integrating textures, quality
materials, and interactive interfaces, establishing a
physical connection with the brand through
products, packaging, and digital interactions.



Olfactory Sensory Brand
Experience:

Retail Space/Shops: Infuse the space with
a signature scent that evokes feelings of
luxury and glamour, such as a floral or
fruity fragrance with subtle hints of vanilla
or musk. Use scent diffusers or scented
candles strategically placed throughout the
store to create a consistent and inviting
olfactory experience.

Packaging/Product Marketing Material:
Incorporate the signature scent into product
packaging or marketing materials by using
scented paper or adding fragrance-infused
inserts. This will create a multi-sensory
experience that leaves a lasting impression
on customers and reinforces the brand's
identity.
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Engages the sense of smell with signature scents in
branding, products, retail spaces, or packaging,
contributing to a unique and memorable olfactory
association with the brand.
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FOLLOWING ARE POSITIONS OF EACH 
SPARKLY TEMPERAMENT TO CRAFT UNDERLYING
FOCAL POINT OF YOUR BRAND POSITIONING -
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Dazzling -

1. Unique eye-catching designs 

2. Sparkling and shimmering elements 

3. Innovative & cutting-edge technology or features
that amaze customers.

4. Attention-grabbing packaging or presentation that
creates a memorable experience.

5. Showcasing luxurious and high-quality materials
that exude opulence.

Lively - 

1. Vibrant and energetic brand personality.

2. Engaging and interactive customer experiences
that keep them entertained.

3. Dynamic and ever-changing product offerings or
collections that capture attention.

4. Playful and fun brand messaging that resonates
with customers' sense of humor.

1.8
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Glamour - 

1. Premium and upscale product offerings that make
customers feel luxurious.

2. Sophisticated and elegant design aesthetics that
exude class and refinement.

3. Exclusive and limited-edition releases that create a
sense of exclusivity.

4. Red carpet-like customer service that makes every
interaction feel like a VIP experience.

Exuberant - 

1. Bold and expressive brand visuals that make a
statement.

2. Festive and celebratory promotions or events that
create a joyful atmosphere.

3. Inspirational and uplifting brand messaging that
encourages self-expression.

4. Colorful and dynamic packaging or product designs
that evoke happiness.

5. Supporting social causes or charity initiatives that
reflect the brand's exuberant spirit.

FOLLOWING ARE POSITIONS OF EACH 
SPARKLY TEMPERAMENT TO CRAFT UNDERLYING
FOCAL POINT OF YOUR BRAND POSITIONING -
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Elements of
Tone

Positive: Sparkly brands tend to have a positive tone
that emphasizes the good things in life. Include
messages about feeling confident, being stylish, or
experiencing the thrill of something new and exciting.

Upbeat: In addition to being positive, the tone of a
sparkly brand is often upbeat and energetic. Use
language that conveys a sense of excitement,
enthusiasm, and vitality.

Aspirational: A sparkly brand may also use an
aspirational tone to help customers envision a better
version of themselves. Use language that emphasizes
the benefits of using their products or services, such as
feeling more glamorous, confident, or successful.

Confident: The tone of a sparkly brand should be
confident and self-assured. The brand should convey a
sense of authority and expertise in its field, and use
language that reinforces its reputation as a high-quality,
premium brand.

You may use words with these meanings in your external
communication including social media posts, replies, PR,
advertisement, product description, website, videos etc   
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1.Don't use negative or

aggressive language that could
alienate or offend customers.

2.Don't make false or
exaggerated claims about
products or services.

3.Don't spam or overwhelm
customers with excessive
marketing messages.

4.Don't ignore customer feedback
or concerns, as this can
damage the company's
reputation and customer
loyalty.

5.Don't neglect to proofread and
edit all external
communications for accuracy
and clarity.

6.Don't engage in controversial
or divisive topics that could
create negative publicity for the
company.

7.Don't overlook the importance
of data privacy and security
when communicating with
customers and clients.
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As
unique
as you

AESTHETICS
OF 

A 
SPARKLY
BRAND:

1.Bright colors: Use bright, eye-catching colors in visual
messaging. These colors may include metallic shades,
glitter, or other shimmering effects that help to create a
sense of excitement and energy.

2.Bold typography: Use bold, eye-catching typography to
capture the attention of customers. This typography can be
used in marketing materials, product packaging, or other
brand assets to create a consistent look and feel.

3.Glamorous imagery: Images must have underlying
essence of glamor, luxury, and aspiration. These images
may feature models wearing high-end clothing or jewelry,
or may showcase products in elegant, sophisticated
settings.

4.Attention to detail: Prioritize attention to detail in your
visual messaging including intricate patterns or designs,
textured materials, or other small touches that help to
create a premium, high-quality look and feel.

5.Uniqueness: Finally, the visual messaging of a sparkly
brand should be unique and memorable. The brand
should strive to stand out from the competition and create
a distinct identity that customers will remember and
associate with the brand
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TEMPERAMENTS OF SPARKLY VIBE

1. DAZZLING: 
- Glitter and sparkles 

- Disco balls and light effects 
- Fireworks and bursts of light 

- Diamond and gemstone motifs 
- Neon signs and vibrant patterns 

2. LIVELY: 
- Dynamic and animated graphics 
- Playful illustrations and characters 
- Bold and energetic typography 

- Colorful and vibrant backgrounds 
- Movement and action-oriented visuals 

3. GLAMOUR: 
- Elegant and sophisticated design elements 

- Metallic accents and textures 
- Luxury product displays 

- Fashion and beauty imagery 
- Classy and glamorous photography 

4. EXUBERANT: 
- High-energy visuals with a sense of movement 

- Bursting patterns and vibrant color combinations 
- Fun and whimsical illustrations 
- Bold and oversized typography 
- Festive and celebratory imagery 

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe
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SPARKLY brand vibe

1.Luxury: The website should convey a sense of luxury and
premium quality, using high-quality images and sleek
design to create a visually appealing experience. Include
the use of metallic or glittery accents, bold fonts, and layout
that emphasizes the beauty of the products or services.

2.Exclusivity: The website should create a sense of exclusivity,
making customers feel like they are part of an exclusive
club or community. This shall be achieved through the use
of limited edition products or services, special offers for VIP
customers, or access to exclusive content or events.

3.Excitement: The website should create a sense of
excitement and anticipation, encouraging customers to
explore the brand and its offerings. This could be achieved
through the use of bold colors, dynamic animations, and
interactive features that keep customers engaged.

4.Personalization: Personalization is an important aspect of
the sparkly brand vibe, so the website should offer
customized experiences that cater to the individual needs
and preferences of the customer. This could include
personalized product recommendations, tailored content
based on the customer's interests, or interactive tools that
allow customers to design their own products.

5.Trust: Despite the focus on glamour and excitement, the
website should also communicate a sense of trust and
reliability. This could be achieved through the use of
customer reviews, testimonials, or endorsements from
trusted influencers or celebrities.

WWW.THEWEBSITE.COM

MUST COMMUNICATE
THE FEELING OF  
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WEBSITE LAYOUT AND WIREFRAME:

- Design a vibrant and visually exciting layout that
immediately captures visitors' attention.
- Use a dazzling color palette with bright and bold
colors, incorporating elements of sparkle and glitter.
- Incorporate animated elements or interactive features to
add a sense of liveliness and dynamism to the design.
- Ensure a user-friendly and intuitive navigation system
that allows visitors to easily explore and engage with the
high-energy content.

CONTENT:

- Craft lively and engaging content that aligns with your
brand's sparkly and high-energy vibe.
- Use dynamic and enthusiastic language to create a
sense of excitement and fun.
- Showcase eye-catching visuals, such as photos, videos,
or graphics, to add to the dazzling experience.
- Share behind-the-scenes or exclusive content that adds
an element of intrigue and excitement.

OTHER MUST-HAVES:

- Feature an "About Us" page that showcases the sparkly
and lively spirit of your brand.
- Include a blog or news section with the latest updates,
announcements, or exciting news related to your niche.
- Integrate social media feeds or buttons to encourage
visitors to share the excitement & energy of your content.
- Provide interactive elements, such as contests,
giveaways, or polls, to keep visitors engaged &
entertained.
- Offer a seamless and fast-loading website experience to
match the high-energy expectations of your audience.
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Wordmarks: They consist of the brand's name in a distinctive
font or style. Use wordmarks that are bold, elegant, and have
a touch of glamour to them. Wordmarks are effective because
they create a strong visual association between the brand's
name and its image, making it easy to recognize & remember
the brand.

Monograms: They use the initials of the brand's name to
create a distinctive symbol. Use monograms that are intricate,
stylish, and have a touch of elegance to them. Monograms
are effective because they can be used as a shorthand for the
brand's name, making it easy for customers to recognize and
remember the brand.

Emblems: They combine a symbol or image with the brand's
name. Use emblems that are ornate, intricate, and have a
touch of luxury to them. Emblems are effective because they
create a strong visual association between the brand's image
& its name, making it easy for customers to remember &
recognize.

Abstract logos: They use abstract shapes or images to
represent the brand. Use abstract logos that are bold, eye-
catching, & have a touch of glamour to them. Abstract logos
are effective because they are more memorable & distinctive. 

Lo
go

2.2

UNDER SPARKLY VIBE &
WHY THEY ARE EFFECTIVE

TYPES  OF logo
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BOLD AND ENERGETIC MESSAGING: 

Craft dynamic and uplifting messages that exude energy and
excitement. Use empowering language, exclamation marks,
and superlatives to convey a high-energy vibe.

INFLUENCER PARTNERSHIPS: 

Collaborate with popular influencers, celebrities, or
tastemakers who embody a glamorous & celebratory lifestyle.
Their association with your brand shall emphasize its sparkle
and energy.

RED CARPET EXPERIENCES: 

Create exclusive events or experiences that emulate the red
carpet treatment. This could include VIP access, glamorous
settings, photo opportunities, or special perks that make
customers feel like stars.

GLITTERING PACKAGING AND PRESENTATION: 

Pay attention to the packaging and presentation of your
products or services. Incorporate glitter, foil, or other sparkling
elements to create a luxurious and celebratory unboxing
experience.

2.3
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FESTIVE CAMPAIGNS AND PROMOTIONS: 

Align your marketing efforts with special occasions, holidays,
or cultural events. Create festive-themed campaigns, limited-
time offers, or celebration discounts to generate excitement
and drive engagement.

GLAMOROUS EVENTS AND ACTIVATIONS: 

Organize glamorous events, product launches, or brand
activations that exude a high-energy and celebratory
atmosphere. Incorporate live entertainment, music, or
performances to create a memorable experience.

SPARKLING INFLUENCER-GENERATED CONTENT: 

Encourage influencers and content creators to generate
dazzling and celebratory content related to your brand. This
could include glamorous photoshoots, makeup tutorials, or
party-themed videos.

GLITZY LAUNCHES AND COLLABORATIONS: 

Partner with other brands or designers known for their
glamorous and celebratory style. Create limited-edition
collaboration launch or co-branded products that embody the
sparkle and energy you seek.
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INTERACTIVE CONTESTS AND GIVEAWAYS:

Run interactive contests, sweepstakes, or giveaways
that encourage audience participation. Offer
glamorous prizes or exclusive experiences to create
buzz and excitement around your brand.

VIP LOYALTY PROGRAMS: 

Establish a VIP loyalty program that rewards loyal
customers with exclusive perks, early access to new
products, or special event invitations. This creates a
sense of exclusivity and elevates the celebratory vibe.

CELEBRATORY CUSTOMER EXPERIENCES: 

Make every interaction with your brand a celebratory
experience. Personalize customer communications,
offer surprises or treats, and create moments that make
customers feel special and appreciated.



1. DAZZLING:
- Our product/service shines with brilliance, capturing
attention and leaving a lasting impression.
- Experience the sparkle and enchantment our product/service
brings, igniting a sense of wonder and excitement.

2. LIVELY:
- Our product/service is full of energy and vitality, infusing
every moment with joy and liveliness.
- Immerse yourself in the vibrant world our product/service
creates, where every experience is filled with life and zest.

3. GLAMOUR:
- Indulge in the allure and sophistication of our
product/service, designed to bring a touch of glamour to your
life.
- Elevate your style and elegance with our product/service,
allowing you to shine with confidence and sophistication.

4. EXUBERANT:
- Our product/service bursts with exuberance, filling your days
with joy, laughter, and a sense of celebration.
- Unleash your inner spirit and embrace the exuberance our
product/service brings, creating unforgettable moments of
pure delight.
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UTILITY AS EMBODIED BY
EACH ESSENCE OF THIS
VIBE

2.4
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Select SUPPORTING SECONDARY COLOURS basis
the Essence you want to create in combination to your
Dominant Colour to Create the Desired Brand
Aesthtetics

DAZZLING

#00FFFF #FF6EC7 #FFD700 #C0C0C0 #B413EC

Blue Pink Yellow Silver Purple 

EXUBERANT

#FF2400 #FF69B4 #FF7F00 #00FF00 #800080

Red Pink Orange Green Purple 

LIVELY

#FF4500 #00FF00 #C7EA46 #FF0000 #FFFF00

Orange Green Lime Red Yellow 

GLAMOUR

#B76E79 #D7B57F #8A2BE2 #000000 #E5E4E2

Rose Gold Purple Black Silver C
o
lo
ur

s
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USE OF FONTS IN HEADINGS, SUB-HEADINGS &
PARAGRAPHS --

Use your Brand Archetype Fonts For Formal & all
Standard Content/Communication  &

Use your Brand Vibe Font For Informal or all
Personal Note Content/Communication

CHOICE OF FONTS -

The main briefing about your archetype typeface,
the styling of fonts & few example fonts are shared
herewith - Lock the fonts you want in each Category
(Headings, Sub-headings & Paragraphs) based on
those pointers & always use the same chosen ones
in your internal & external communications
including social media posts, replies, PR,
advertisement, product description, website, videos
etc

2.6
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Main Brief for the
Archetype

1. Large Headings:

   - Use bold and eye-catching fonts that command
attention and exude energy.
   - Opt for fonts with sharp edges or geometric
shapes to reflect a modern and dynamic vibe.
   - Avoid overly ornate or intricate fonts that may
overpower the overall design.

2. Sub Headings:

   - Choose fonts that complement the large headings
while offering a sense of hierarchy and organization.
   - Use slightly smaller and lighter-weight fonts to
create a clear distinction between the subheadings
and the main headings.
   - Consider fonts with a playful and whimsical touch
to align with the sparkly and lively brand vibe.

3. Paragraphs:

   - Opt for easy-to-read and legible fonts for
paragraphs to maintain a pleasant reading
experience.
   - Use a font size and line spacing that ensure
comfortable reading without causing eye strain.
   - Consider sans-serif fonts for a modern and clean
look, while still being lively and engaging.
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Style of the Archetype

1. Large Headings:

 - Use bold and uppercase fonts to create an impactful
and high-energy impression.
 - Incorporate animated or glittering effects to enhance
the sparkly and dazzling brand vibe.

2. Sub Headings:

 - Experiment with mix-and-match fonts to create a
visually appealing and lively contrast between the
subheadings and main headings.
 - Consider using gradient colors for the subheadings
to add a touch of vibrancy and energy.

3. Paragraphs:

 - Choose a slightly cursive or script-like font for a
touch of elegance and playfulness in the paragraphs.
 - Incorporate occasional sparkle or animated
elements to keep the energy flowing throughout the
content.
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Please note this is not a exhaustive list, these are
examples based on discussed parameters for your
references

General Examples of
the Archetype for
references
1. Large Headings:

   - ChunkFive
   - Exo 2
   - League Spartan
   - Blackout
   - Megrim

2. Sub Headings:

   - Bungee
   - Orbitron
   - Fredoka One
   - Anton
   - Varela Round

3. Paragraphs:

   - Comfortaa
   - Dancing Script
   - Pacifico
   - Playfair Display
   - Baloo Tamma

4. Large Headings (Script):

   - Great Vibes
   - Sacramento
   - Lobster
   - Allura
   - Pacifico

5. Sub Headings (Script/Cursive):

   - Dancing Script
   - Kaushan Script
   - Italianno
   - Parisienne
   - Qwigley

6. Paragraphs (Script/Cursive):

   - Handlee
   - Satisfy
   - Tangerine
   - Shadows Into Light
   - Cormorant Garamond



Solution to the pain of Your ideal customer
Solution to the dream of Your ideal customer
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LIST THE SOLUTION YOUR COMPANY IS
PROVIDING

2.7

Step 1

So
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There would be few very core solutions that your
company is offering. Additionally, there’d be other
solutions that align with your unique selling
proposition, reflecting your brand archetype or vibe.

LIST ALL OF THEM.

Excellent! these will serve as a captivating hook
for your social media post. By now, you should

have developed approximately 10 to 20 solutions
addressing your customers' pains and

aspirations, all tailored to resonate with your
brand's archetype & vibe ideologies.

thegoodbrandbusiness



Like all storytelling.. every social media posts is
divided into three segments.

The hook
The body
The end
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CREATING YOUR SOCIAL MEDIA POST

Step 2
So
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THE HOOK

STRUCTURE OF YOUR SOCIAL MEDIA POST

a. Grab your customer's attention by talking about their
dream or their pain area in the beginning of the Post
(from previous step)

That is the beginning, the middle and the end.

First or Initial line 

THE BODY
b. Talk about the SOLUTION your brand offers targeting
that specific ‘pain or dream’

Use the undertone of your brand archetype positioning - there will be
different avatars of your brand archetype that would specifically
play the role of being a solution to the problem specified.

Forming your second main line/para

c. Add extra detailing, to specifically cement your
connection with the audience; Make them give you the
contract of their loyalty/ their purchase/their
engagement/ their add to cart

Use the undertone of your brand vibe positioning - there are different
temperaments to play around with. You can switch according to the
suitability of the offering or solution.

Forming your third supporting line/para



br
an

db
us

in
es

sb
ou

nd
le

ss
.c

om
m

ar
ke

tin
g

So
ci

al
 M

ed
ia

 &
 A

d
s THE END

d./e. Clearly showcase their pain/desire to
transformation into result 
Followed by - a Call to Action 

d. Talk about your USP
This is optional

Language or Voice: Depending upon the nature of the
post, you can choose the what emotion of storytelling

that you are applying to this specific post. 

With this method you can literally create hundreds of social
media content for your brand. The possibilities are endless as
you progress to make content combining each element that
covers - Frustrations and desires of customers - 

This will ensure, You talk about your brand as a solution in so
many different forms to the line of issues your customers are
facing or serving as a dream maker 

This format will also help your customers too. Always see the
personality of your brand come through every single time it
brings the solution

Each rendezvous with your social media post will bind the
brand and the customer in the same vibe (your vibe attracts
your tribe)

You will literally be able to free up so much of your time and
can be rest assured that your post is getting the message
across. 

You can give these instruction to your content writer or as a
prompt to your AI content generator or use it yourself.

Ensure that the tone or the language that you use to create these
posts is within the framework of your brand archetype /brand
vibes storytelling emotion.
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 SPARKLE WITH US:
Create an ad campaign that invites the audience to join your
brand's world of sparkles, presenting a lively and dazzling

experience.

 THE HIGH-ENERGY REVOLUTION:
Position your brand as a catalyst for high-energy living, igniting

a movement of liveliness and excitement.

DAZZLING MOMENTS:
Curate a series of visually stunning ads capturing dazzling

moments of joy and energy, showcasing the vibrancy of your
brand.

LIVELY SPARKS EVERYWHERE:
Launch a campaign that features people from diverse

backgrounds radiating with energy and sparkles, connecting
with a wide audience.

 IGNITE THE NIGHT:
Promote your brand's events or products that make evenings

come alive with high-energy entertainment and sparkling
experiences.

2.7 CAMPAIGNS
to Reinforce your
Brand Vibe &
Enhance Audience
Engagement



br
an

db
us

in
es

sb
ou

nd
le

ss
.c

om
so

ci
al

 m
ed

ia

So
ci

al
 M

ed
ia

 &
 A

d
s

THE SPARKLE FACTORY:
Showcase behind-the-scenes glimpses of how your brand

creates the dazzling products or experiences, appealing to
curious consumers.

SPARKLY COMMUNITY:
Encourage user-generated content, inviting followers to share

their lively and sparkling moments with your brand's
products.

 DAZZLING STYLE UPDATES:
Highlight your brand's latest fashion or design collection,

portraying them as expressions of high-energy and liveliness.

BEYOND DAZZLING:
Unveil a new product line that goes beyond expectations in
terms of sparkle and energy, captivating your audience with

excitement.

SPARKLE YOUR WAY:
Run an interactive ad campaign allowing customers to
personalize their sparkly experiences with your brand.

SPARKLING WITH FRIENDS:
Emphasize the joy of sharing lively moments with friends,

positioning your brand as a source of high-energy
connections.

DAZZLING TRANSFORMATIONS:
Showcase before-and-after visuals or videos, portraying how
your brand adds a touch of sparkle and energy to people's

lives.

DAZZLING ARTISTRY:
Showcase the artistic elements of your brand's products,

emphasizing the craftsmanship that adds a sparkling touch.
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LIVELY ADVENTURES AWAIT:
Tease an upcoming event or adventure that promises high-

energy and dazzling moments, creating anticipation among
your audience.

SPARKLE LIKE A STAR:
Feature brand ambassadors or influencers exuding energy

and charm, presenting them as sparkling beacons of
liveliness.

DAZZLE AND SHINE:
Launch a contest encouraging followers to submit their most

dazzling and high-energy moments, offering exciting
rewards.

HIGH-ENERGY INSPIRATION:
Create a series of inspirational quotes or messages that

encourage a sparkly and lively outlook on life.

SPARKLE ON THE GO:
Promote your brand's mobile app or services that offer a

lively and dazzling experience on the move.

DAZZLING PERFORMANCE:
Feature talented individuals showcasing their high-energy
performances, aligning with the lively vibe of your brand.

DAZZLE WITH CREATIVITY:
Encourage user-generated content showcasing how

customers creatively incorporate your brand's products into
lively and sparkly moments.

LIVELY FAMILY MOMENTS:
Highlight heartwarming family moments filled with sparkles

and high-energy, connecting emotionally with your
audience.
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Embody
your
SPARKLY
Energy

In Product
Building

& in
Campaign
Building

Leverage use of cutting-edge technology to differentiate
yourself from competitors and appeal to customers who
value innovation-led spark in their lives

Highlight your expertise and knowledge in a particular
industry or field, positioning yourselves as thought leaders
and trusted advisors - that could elevate them

Emphasize your ability to provide personalized products
and services that meet the unique needs and preferences of
each customer

Emphasize your use of high-quality materials and
craftsmanship, advanced technology & modern systems
positioning yourselves as providers of premium products
and services 

2.8



COMMUNICATING WITH
EMPLOYEES : 

1. Encourage a Positive and Vibrant Work
Environment: Foster a culture that celebrates
creativity, enthusiasm, and a sense of fun among
team members. 

2. Recognize and Appreciate Contributions:
Acknowledge and reward individual and team
achievements to boost morale and motivation. 

3. Effective Communication Channels: Establish
open and transparent communication channels to
encourage feedback, collaboration, and the
sharing of ideas. 

4. Encourage Continuous Learning and Growth:
Provide opportunities for professional
development and growth to nurture the talents
and skills of employees. 

5. Emphasize Teamwork and Collaboration:
Promote a collaborative work culture where team
members support and inspire each other to
achieve common goals. 
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COMMUNICATING WITH
LEADERSHIP: 

1. Lead by Example: Demonstrate the sparkly
brand attributes in leadership style, actions, and
decision-making. 

2. Inspire and Motivate: Inspire the team by
sharing the brand vision, values, and goals, and
motivate them to perform their best. 

3. Effective Communication: Clearly
communicate the sparkly brand's mission,
strategies, and progress to align the team and
keep everyone informed. 

4. Foster Innovation and Creativity: Encourage a
culture of innovation, where new ideas and out-
of-the-box thinking are embraced and nurtured. 

5. Support and Empower: Provide support,
resources, and opportunities for growth to
empower team members and enable them to
achieve their full potential. br
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COMMUNICATING WITH
INVESTORS:

1. Articulate the Brand's Unique Value
Proposition: Clearly communicate the sparkly
brand's unique selling points and market
potential to investors. 

2. Showcase Growth Opportunities: Highlight
the market demand, growth projections, and
expansion plans to instill confidence in the
brand's future prospects. 

3. Emphasize Brand Differentiation: Showcase
how the sparkly brand stands out from
competitors and how it resonates with target
consumers. 

4. Transparent Financial Reporting: Provide
accurate and transparent financial information to
build trust and credibility with investors. 

5. Demonstrate a Strong Leadership Team:
Highlight the expertise, track record, and
capabilities of the leadership team to reassure
investors of effective management and decision-
making. 
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COMMUNICATING WITH
CUSTOMERS:

1. Create an Enchanting Customer Experience:
Provide exceptional customer service that
dazzles and delights, exceeding customer
expectations. 

2. Showcase Glamorous Products or Services:
Highlight the unique features, quality, and
benefits of the offerings to capture the attention
and desire of customers. 

3. Engage and Interact: Use vibrant and lively
communication channels to engage with
customers, such as social media platforms, live
events, and interactive campaigns. 

4. Evoke Emotion and Aspiration: Connect with
customers on an emotional level, evoking
feelings of joy, excitement, and aspiration
through storytelling and compelling visuals. 

5. Foster a Sense of Community: Create a
community of loyal customers by organizing
events, offering exclusive perks, and
encouraging user-generated content that
showcases their sparkly experiences. 
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COMMUNICATING WITH
SUPPLIERS:  

1. Cultivate Strong Relationships: Build mutually
beneficial relationships with suppliers and
vendors based on trust, reliability, and
collaboration. 

2. Emphasize Quality and Reliability:
Communicate the brand's commitment to
delivering high-quality products and services
consistently. 

3. Clear and Transparent Communication:
Maintain open and transparent communication
channels to ensure smooth coordination, timely
updates, and efficient collaboration. 

4. Appreciate and Recognize Contributions:
Acknowledge the contributions of suppliers and
vendors and express gratitude for their
partnership and support. 

5. Foster Long-Term Partnerships: Work towards
building long-term partnerships based on shared
values, mutual growth, and a win-win approach. 
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COMMUNICATING WITH
COLLABS/PARTNERS: 
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1. Identify Shared Goals and Values: Seek
collaborators and partners who align with the
sparkly brand's values and have complementary
expertise. 

2. Foster Collaboration and Innovation:
Encourage collaboration, idea-sharing, and co-
creation to drive innovation and create unique
offerings together. 

3. Promote Win-Win Partnerships: Develop
mutually beneficial partnerships where all parties
can leverage each other's strengths and resources
for shared success. 

4. Maintain Open Communication and Trust:
Establish clear communication channels and foster
trust and transparency in interactions with
collaborators and partners. 

5. Celebrate Success Together: Recognize and
celebrate achievements and milestones with
collaborators and partners to strengthen the
relationship and foster a sense of shared
accomplishment. 



COMMUNICATING WITH
OUTSIDE STAKEHOLDERS &
MEDIA:
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1. Authentic and Consistent Brand Communication:
Ensure that external communications convey the
sparkly brand's essence consistently across various
channels. 

2. Engage and Excite: Capture the attention and
interest of external stakeholders through captivating
and lively messaging, content, and experiences. 

3. Foster Trust and Credibility: Build trust and
credibility by delivering on promises, maintaining
ethical business practices, and being transparent in
communications. 

4. Showcase Social Responsibility: Highlight the
brand's commitment to social causes and
sustainability, resonating with stakeholders who value
ethical and responsible business practices. 

5. Listen and Respond: Actively listen to feedback
and concerns from external stakeholders and
respond promptly and genuinely, demonstrating a
customer-centric approach. 



The Brand Domination Journal is designed as your trusted
resource to equip you with the tools to make your brand stand
out in a competitive market & be your compass in your Brand

Domination Journey : 

- Use this to Strategize your entire brand across the lifetime of
your product/service

- Use in conjunction with your Brand Archetype Manual while
formulating all brand emotional & functional components 
- Include all team members so as to maintain authenticity &

cohesiveness in your branding
- Revisit as a ready reference from time to time during practical
implementation of your new feature development, social media,

website/app growth, public relations etc
- Copyright © 2024 BrandBusinessBoundless. All rights reserved.

This digital product, including its contents, design, and
associated materials, is protected by copyright laws & may not
be reproduced, distributed, or transmitted in any form or by any

means. 

We are rooting for you every step of the way. With this brand
guide, we believe you will be able to strategically position your
brand, communicate your unique value proposition, and connect

with your audience in a meaningful way. From crafting
compelling brand stories to implementing consistent messaging

across various touchpoints, we are confident that your brand will
leave a lasting impression and make a mark in the hearts and

minds of your customers. 

We are excited to see your brand thrive and wish you all the
success in your brand journey!

- BrandBusinessBoundless.com


