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​In the realm of brands, there exists a captivating archetype
known as the Lover. This archetype embodies a world of

passion, sensuality, and intimacy, beckoning individuals to
embark on an emotional journey like no other. When

brands embrace the Lover archetype, they yearn to forge
profound connections with their audience, tapping into their
deepest senses and desires. They understand that the key to

capturing hearts lies in igniting a fire within, a flame that
dances with the fervor of emotions. These brands strive to
create products and experiences that awaken dormant
desires, offering their customers a tantalizing taste of

connection and fulfillment. 

With every touch, every interaction, they seek to weave a
tapestry of intimacy that leaves an indelible mark on the

soul. The characteristics of Lover brands are a symphony of
enjoyment, sensuality, and beauty, crafted to foster close
bonds between individuals. Their foundation is built upon

pillars of passion, appreciation, and gratitude, forming the
very identity of the company. 

They are advocates of closeness, celebrating love in all its
forms, arousing feelings that ripple through the heart and
upholding aesthetics in every facet. To encounter a Lover
brand is to be swept away by a whirlwind of emotions.

They possess the power to evoke strong sentiments, creating
beautiful experiences that stir the senses. It takes a journey
of heightened sensations, a symphony of desires, and an
exploration of the deepest recesses of the human spirit.

The Lover archetype's impact lingers in the hearts of those
who experience its tender touch. Customers cherish the

memoirs created by the lover brand, and they yearn to be
reunited with its enchanting world long after the initial

encounter.
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The Brand
Domination Manual
Contains
A. Brand Emotion Elements
B. Brand Function Elements 

br
an

db
us

in
es

sb
ou

nd
le

ss
.c

om

How To Use
The framework facilitates the integration of your Brand
Archetype into Functional and Emotional elements of brand
building for the founding team members. It offers a
knowledge repository of the Brand Archetype fundamentals
& guidelines to ensure consistency in brand integrity during
various growth stages. By using these segments, a fast-track
launch becomes possible, enabling the quick conclusion of
branding aspects. Furthermore, these segments provide
valuable long-term tips and guidance to maintain brand
authenticity effectively.

Use this in conjunction with your chosen Brand Vibe
Domination Manual to Optimise each factor as well as to
create a truly Unique Brand. 

Circulate this among your team, relevant stakeholders,
marketing and branding departments, or agency, so that
everyone becomes adept at understanding your brand's
integrity and intended outlook.
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1 . Brand
Emotions
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 1.1 Mission  

 1.2 Vision

 1.3 Values

 1.4 Identity

 1.5 Storytelling

 1.6 Customer

 1.7 Experience

 1.8 Positioning

 1.9 Voice

1.10 Visuals
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 2.1 Website

 2.2 Logo

 2.3 Strategies

 2.4 Description

 2.5 Colours

 2.6 Font

 2.7 Marketing

 2.8 USP

 2.9 Internal Comms.

2.10 External Comms.

2 . Brand
Functions



To promote self-love and
self-care as essential
components of a fulfilling
romance. 

To empower individuals to
embrace their sensuality
and celebrate
relationships. 

To be the go-to destination
for individuals seeking to
express themselves. 

To create intimate and
memorable experiences
that ignite passion and
desire. 

Romance

Sensuality

Personalization

Intimacy

Elegance

Tenderness

Intrigue

Captivation

Irresistibility

Thoughtfulness

Endearment

Heart of Lover Lover Facilitates
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To ______________________________
      (heart of your archetype)
by ______________________________
      (the "HOW" - is your product facilitating it) 
for ______________________________
      (the "WHY" - is based off of your brand Vibe)

1.1

Framework of 'the why' piece of the mission statement can be derived
from the Brand Vibe you have chosen for your product/service.

HERE ARE THE CORE ELEMENTS OF THE LOVER
ARCHETYPE TO DERIVE FROM - 

Fill in the blank with PRODUCT/SERVICE Detail specific
to you 



To evoke passion and desire

To celebrate beauty and aesthetics

To inspire intimacy and romance

To promote self-love and self-care

To create unforgettable moments

To enhance sensuality and pleasure

To evoke nostalgia and sentimentality br
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Vision Statement represent the long term objective,
the highest soul purpose, the ulimate end game. 

HERE ARE THE HIGHEST SOUL PURPOSES
OF THE LOVER ARCHETYPE TO CHOOSE
FROM -

1.2

THIS NEEDS TO BE THE IDEAL STATE YOU
WANT THE WORLD TO FUNCTION IN
VIA YOUR PRODUCT- Tie your company's
end game with one of your archetype's soul
purposes



Passion

Intimacy  

Sensuality

Beauty

Harmony

Romance

Desirable

Pleasurable

High-quality

Memorable

Personalized

Alluring

Emotional
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Top 3 values of ANY Brand is made up of -

1.Guiding principles of Operations
2.Product Attribute
3.How do you look after your customers  

1.3

Value
describing -
'The way
you look
after your
customer'
will largely
depend on
the Chosen
Brand Vibe;
Which plays
a crucial
role in
creating a
unique
brand
experience.
Refer to the
Brand Value
segment of
your Brand
Vibe
Domination
Manual.

Dominating
Principles of
your
Archetype to
shape your
value
statements

Core
Product
attributes of
your Brand
Archetype



They are:

1.Passionate: They are driven by intense
emotions and desires.

2.Romantic: They have a deep appreciation for
love, beauty, and emotional connections.

3.Sensual: They are attuned to their senses and
enjoy pleasurable experiences.

4.Devoted: They are committed and loyal in
their relationships and endeavors.

5. Idealistic: They hold high ideals and
aspirations in matters of love and
relationships.

6.Expressive: They are comfortable expressing
their emotions openly and authentically.

7. Intimate: They value deep emotional
connections and seek intimacy in their
relationships.

8.Sentimental: They attach sentimental value to
people, memories, and experiences.

9.Affectionate: They are affectionate and show
love through physical touch and gestures.

10.Artistic: They have a creative and artistic
inclination, appreciating beauty in various
forms.

11.Charming: They possess a natural charm and
charisma that draws others towards them.
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THE LOVER PERSONA
1.4



During brand storytelling on social media, ad
campaigns, websites, or stakeholder stories,
employee narratives, customer testimonials, or
the brand's origin tale, each one must elicit
emotions that align with the essence of your
Brand Archetype & Vibe exclusively, always.

For companies embodying the Lover
Archetype, it is crucial to evoke emotions of -  

Storytelling is about
evoking emotions

Of love and connection.
Of passion and desire.
Of intimacy and closeness.
Of longing and yearning.
Of romance and enchantment.
Of tenderness and affection.
Of beauty and elegance.
Of sensuality and pleasure.
Of harmony and unity.
Of serenity and tranquility.
Of excitement and anticipation.
Of celebration and happiness.
Of admiration and adoration.
Of infatuation and fascination.
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Romantic and sentimental customers: These
customers are drawn to the emotional connection and
romance associated with the Lover archetype. To
appeal to their logic, emphasize the quality and
authenticity of your products or services, highlighting
the ways in which you help customers connect with
their emotions and relationships.

Customers who value sensory experiences:
The Lover archetype is associated with pleasure and
enjoyment of the senses. To appeal to these customers'
logic, your brand can highlight the sensory benefits of
the products, such as the feel, smell, or taste of a
product, or the relaxing or invigorating effects of a
service. br
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know your customers 
& APPEAL
TO THEIR 
BUYING
TENDENCIES
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lover's Buyers Are - 

1.6



Customers who seek luxury and refinement:
To appeal to these customers' logic, emphasize the
quality, exclusivity, and refinement of your products or
services, highlighting the ways in which you offer a
unique and luxurious experience.

Customers who value emotional connections
and intimacy: Highlight the ways in which your
products or services help customers deepen emotional
connections and build stronger relationships.

Customers who seek pleasure and
enjoyment: Emphasize the ways in which your
products or services offer fun, excitement, and
enjoyment, highlighting the ways in which they help
customers indulge in their desires and passions.
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Visual Sensory Brand
Experience :

Interiors: Create a warm and inviting retail
space with soft lighting, plush seating
areas, and elegant décor featuring
elements like luxurious fabrics, romantic
floral arrangements, and vintage-inspired
furnishings. Incorporate soft, flowing
drapes, and intricate details like lace or
filigree to evoke a sense of romance and
sophistication.

Product Aesthetic: Design products with
graceful curves, delicate details, and
luxurious finishes that exude elegance and
romance. Use premium materials like silk,
satin, and velvet, and incorporate romantic
motifs such as hearts, roses, and intricate
patterns to enhance the romantic allure of
the brand.
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1.7

Strategically employs colors, logos, and visual
aesthetics in retail and office spaces, ensuring a
consistent and memorable brand identity across
diverse platforms and touchpoints.



Auditory Sensory Brand
Experience:

Music: Play soft, romantic music in the
background of the retail space, such as
classical music, acoustic guitar, or gentle
piano melodies. Choose music with a
soothing, romantic tone that enhances the
atmosphere of elegance and intimacy.

Jingles: Create jingles for advertisements or
social media reels that feature melodic
tunes and romantic lyrics that evoke
feelings of love and passion. Use gentle,
uplifting tones and harmonious melodies to
capture the essence of romance and
enchantment.
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Utilizes sound elements like jingles, music, and
specific tones to create a distinctive auditory
identity, fostering brand recognition and emotional
connections.



Tactile Sensory Brand
Experience:

Packaging: Use high-quality materials for
packaging such as smooth, silky textures,
embossed details, and soft-touch finishes to
create a tactile experience that feels
luxurious and indulgent. Incorporate
romantic elements like ribbons, bows, and
lace to add a touch of romance and
elegance to the packaging.

Digital Interactions: Design digital
interfaces with intuitive navigation and
responsive touch interactions that feel
smooth and effortless. Incorporate tactile
feedback such as subtle vibrations or haptic
feedback to enhance the user experience
and create a sense of connection and
intimacy with the brand.
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Focuses on touch by integrating textures, quality
materials, and interactive interfaces, establishing a
physical connection with the brand through
products, packaging, and digital interactions.



Olfactory Sensory Brand
Experience:

Fragrance: Infuse the retail space with a
signature scent that evokes feelings of
romance and sensuality, such as floral
notes like jasmine, rose, or lavender, or
warm, woody scents like sandalwood or
vanilla. Use scented candles, diffusers, or
room sprays to create a captivating
olfactory experience that envelops
customers in a cloud of romance and
intrigue.

Product Packaging: Add a hint of fragrance
to product packaging by incorporating
scented inserts or sachets with romantic
aromas that complement the brand's overall
aesthetic. Choose fragrances that are subtle
and alluring, leaving a lasting impression
on customers and enhancing their sensory
experience with the product.
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Engages the sense of smell with signature scents in
branding, products, retail spaces, or packaging,
contributing to a unique and memorable olfactory
association with the brand.
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1.8

Step 1 — Pick the Temperament of your Brand
Vibe

 Use it to set the emotional promise

Step 2 — Pick the Avatar (Personality) of your
Brand Archetype

 Use it to shape voice and delivery style.

Step 3 — The Formula
For [target], [brand] is the [category] that [unique
benefit] because [reason-to-believe].
 → Temperament = emotional benefit
 → Avatar = personality behind the proof

A strong positioning statement typically covers all
the core elements—

[target customer], [brand], [category], [unique
benefit], [reason-to-believe]—though not always in
that exact order. 

What matters is that the statement clearly
articulates who you serve, what you are, what
makes you different, and why your claim is
credible.
This isn’t a customer-facing marketing line.
 It’s an internal strategic tool that anchors all future
messaging.
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1. Companion:
Loyalty: Building long-lasting relationships and
providing unwavering support.
Trustworthiness: Being reliable and dependable as
a trusted companion.
Emotional connection: Creating a deep bond and
understanding with customers.

2. Hedonist:
Pleasure-focused: Offering products and
experiences that indulge the senses.
Sensory delight: Engaging all the senses to
enhance pleasure.
Self-indulgence: Encouraging customers to treat
themselves and embrace pleasure.

3. Matchmaker:
Compatibility: Helping customers find the perfect
match for their needs.
Personalization: Tailoring products or services to
individual preferences.
Expert guidance: Providing expert advice and
recommendations.

4. Romantic:
Passion and desire: Creating products that evoke
feelings of romance and desire.
Emotional storytelling: Telling captivating stories
that ignite emotions and romanticism.
Celebration: Celebrating love & special occasions.
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FOLLOWING ARE POSITIONS OF EACH LOVER
AVATAR TO CRAFT UNDERLYING FOCAL POINT

OF YOUR BRAND POSITIONING - 

P
o
si
tio

n
in
g

1.8



Passionate: The brand voice should convey this
passion through strong and emotive language.

Sensual: Should use language that appeals to the
senses, such as descriptions of scents, tastes, or
textures.

Romantic: Use language that evokes feelings of
romance, such as words like "beloved," "cherished,"
or "swoon."

Intimate: Use language that conveys a sense of
intimacy, such as words like "you," "we," or "us."

Evocative: Use words that are evocative and vivid,
painting a picture of the experiences and emotions
associated with the brand.

Elegant: Use terms that conveys sophistication and
class, such as words like "luxurious," "exquisite," or
"refined."
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You may use words with these meanings in
your external communication including social

media posts, replies, PR, advertisement,
product description, website, videos etc   

WORDS &
PHRASES  

V
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1.9
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DON'Ts
1.Use language that is

overly technical or dry,
as this can create
distance between the
brand and its target
audience.

2.Make false or
exaggerated claims
about the brand or its
products.

3.Engage in aggressive or
pushy sales tactics that
may turn off potential
customers.

4.Use negative or
aggressive language
towards competitors.

5.Ignore or dismiss
customer feedback, as
this can damage the
brand's reputation and
erode customer loyalty.



Romantic imagery: Customers of the Lover archetype are
drawn to romantic imagery, such as flowers, hearts, or
couples in intimate settings. Visual messaging that includes
such imagery can trigger feelings of romance, intimacy, and
passion.

Sensual visuals: The Lover archetype is also associated with
sensuality, so visual messaging that emphasizes the senses,
such as touch, taste, or smell, can be appealing to customers.
Examples include images of luxurious fabrics, fine food and
wine, or perfumes.

Emotional connections: Customers of the Lover archetype
value emotional connections, so visual messaging that shows
people in close relationships, such as couples holding hands
or gazing into each other's eyes, can trigger feelings of
connection and intimacy.

Elegance and luxury: Your archetype is also associated with
elegance and luxury. Visual messaging that showcases high-
end products or services, such as fine jewelry, expensive
clothing, or luxurious spas, can appeal to customers' desire for
luxury and refinement.
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AVATARS OF LOVER 

COMPANION:

- Soft and gentle imagery, such as flowers, nature, and
cozy settings.

- Images of close relationships, bonding, and
togetherness.

- Warm and inviting color palettes, like pastel shades
and soft neutrals.

- Soft and flowing design elements, such as gentle
curves and smooth lines.

- Emphasis on comfort, care, and creating a nurturing
environment.

HEDONIST:

- Bold and vibrant visuals that evoke a sense of pleasure
and indulgence.

- High-quality images showcasing luxury, excitement,
and sensory experiences.

- Bright and energetic color schemes, including vibrant
reds, purples, and golds.

- Dynamic and eye-catching design elements, such as
geometric shapes and patterns.

- Focus on enjoyment, pleasure, and living life to the
fullest.

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe
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AVATARS OF LOVER 

MATCHMAKER:

- Playful and romantic imagery that represents
connections and relationships.

- Images of people engaging with each other,
embracing love and romance.

- Warm and inviting color palettes, including shades of
red, pink, and yellow.

- Soft and elegant design elements, such as flowing lines
and decorative accents.

- Emphasis on creating meaningful connections,
bringing people together, and fostering love.

ROMANTIC:

- Dreamy and sentimental visuals that evoke a sense of
love and romance.

- Soft and delicate images, such as sunsets, candles,
and romantic settings.

- Subtle and romantic color palettes, including soft
pinks, purples, and pastels.

- Elegant and whimsical design elements, like flourishes
and ornate details.

- Focus on emotions, passion, and creating a romantic
atmosphere.

For Specific Visuals
MAINTAIN A UNIFIED THEME IE : THE LOOK & FEEL FOR

YOUR BRAND VISUALS.
Look Theme - Based on Avatar of your Brand Archetype
Feel Theme -  Based on Temperament of your Brand Vibe



LOVER archetype

1.Sensual Imagery: A Lover brand should use images that
appeal to the senses and evoke emotions. Use high-quality
images that capture the essence of your brand and convey
passion, intimacy, and romance.

2.Emotional Copy: The copy on a Lover brand's website
should be emotive, poetic, and alluring. Use language that
speaks to the heart and soul of your audience, creating an
emotional connection that makes them feel seen and
understood.

3.Personalized Content: A Lover brand should make its
audience feel special and valued. Personalize the content
on your website to make your audience feel like they are a
part of your brand's story.

4.User-Friendly Design: A Lover brand's website should be
easy to navigate, with a simple and elegant design that
enhances the user experience. Use soft colors and curved
lines that evoke a sense of sensuality and intimacy.

5.Calls to Action: The Lover brand should use calls to action
that encourage the audience to take action, such as "Join
our community" or "Explore our products." These calls to
action should be strategically placed throughout the website
to encourage engagement.

6.Social Proof: Use social proof, such as customer testimonials
or influencer endorsements, to establish credibility and build
trust with your audience.

7.Engaging Videos: Use videos that evoke emotions, tell
stories, and showcase your brand's products or services.
Video content can be an effective way to create a sense of
intimacy and connection with your audience

WWW.THEWEBSITE.COM

MUST DEPICT
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WEBSITE LAYOUT:

- Design a romantic and visually appealing layout that
evokes emotions of love and passion.
- Use a soft and dreamy color palette, including shades
of pink, red, and pastels.
- Incorporate elegant and flowing design elements to
create a sense of sensuality and grace.
- Utilize high-quality images that depict love, connections,
and intimacy.

CONTENT:

- Craft emotionally engaging and heartfelt storytelling that
connects with visitors on a personal level.
- Use warm and affectionate language to express the
care and attention you put into your products or services.
- Emphasize the emotional benefits of your offerings, such
as how they can enhance relationships or create
meaningful experiences.
- Share real-life love stories or testimonials from satisfied
customers to create a sense of trust and authenticity.

OTHER MUST-HAVES:

- Feature an "About Us" page that shares the romantic
journey of your brand and its founders.
- Include a blog or journal section where you can share
love-related content, relationship tips, or romantic ideas.
- Integrate social media sharing buttons to encourage
visitors to spread love and positivity about your brand.
- Offer personalized and customizable options to create
a more intimate and tailored experience for your
customers.
- Provide excellent customer support that reflects care,
empathy, and understanding.



UNDER LOVER ARCHETYPE &
WHY THEY ARE EFFECTIVE
Script: Script fonts are a popular choice for Lover brand
archetypes because they convey elegance and sophistication.
They also have a fluid, flowing quality that can evoke feelings
of romance and sensuality.

Emblems: These consist of a symbol or icon surrounded by
text. This allows Lover to incorporate imagery that is
associated with love and romance, such as hearts, flowers, or
birds.

Monograms: Monograms consist of the initials of the brand
name. They convey a sense of refinement and luxury. They
are also simple and elegant, which can help the logo feel
timeless.

Wordmarks: Wordmarks consist of the brand name in a
stylized font. This type of logo is effective for Lover brand
archetypes because it allows them to showcase the beauty
and elegance of their brand name. The font can be chosen to
convey a sense of refinement and luxury.

Calligraphy: Calligraphy is a type of handwriting that is
characterized by decorative, flowing strokes. It conveys a
sense of elegance and romance. It can also be customized to
reflect the unique personality of the brand.
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2.2
TYPES  OF logo



EMAIL MARKETING CAMPAIGNS: 

By expressing ardor, commitment, and appreciation in a
sophisticated and respectful manner, connect with their
subscribers on a deeper level, increase open and click-
through rates, and foster customer loyalty.
When customers have deep and meaningful connections
with a brand, they are more likely to become brand
advocates. These advocates can actively promote the
brand, share positive experiences, and help expand the
brand's reach through word-of-mouth marketing.

PERSONALIZED EXPERIENCES: 

You can offer romantic travel packages, curated date nights,
custom-made jewelry, or bespoke romantic surprises that
appeal to customers as a part of a contest win or giveaway
campaign. You can do this on your own or by partnering
with Lover Archetype companies in that line of business.
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CAUSE MARKETING: 

Align your brand with “causes or initiatives” that reflect
the Lover archetype's purpose. Support campaigns or
organizations that promote love, beauty, sensuality, and
emotional well-being, demonstrating the brand's
commitment to enriching lives beyond just its own
products or services.

PERSONAL CONNECTION: 

Foster personal connections with customers by
prioritizing individual experiences and making them feel
valued and understood. Use personalized marketing
messages, customized offers, and interactive
experiences that encourage customers to engage and
build a sense of loyalty and belonging.

INDULGENT EXPERIENCES: 

The brand story of the Lover archetype can emphasize
the indulgence and sensory delights associated with the
brand. By narrating stories of lavish experiences and
highlighting the pleasure and enjoyment that customers
can expect, businesses can entice and engage the
audience, creating a desire to partake in those
experiences.
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CUSTOMER FEEDBACK AND SURVEYS: 

Recognizing the importance of emotions and sensory
experiences, businesses can adapt their feedback
collection methods. Instead of solely focusing on
functional aspects, you can incorporate questions that
gauge customers' emotional responses and sensory
satisfaction. This can provide valuable insights for
product improvement and customer retention strategies.

ETHICAL CONSIDERATIONS: 

While Lover utilizes emotional appeals to create strong
bonds with consumers, it is essential for businesses to
maintain ethical standards. Recognizing the influence of
emotions, companies should ensure transparency and
honesty in their marketing efforts, avoiding manipulative
tactics that exploit consumers' vulnerabilities. This
understanding can help you navigate the fine line
between emotional engagement and ethical
responsibility.

SOCIAL MEDIA ENGAGEMENT: 

Respond to comments and messages with warmth and
empathy, encourage conversations around topics
related to love, relationships, and sensuality, and share
content that aligns with the Lover archetype's values and
aspirations.
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PRODUCT EVOLUTION: 

Continuously nurture and strengthen client relationships. Stay
engaged with your customers, listen to their feedback, and
adapt your offerings to meet their evolving needs and
desires.

ENHANCE PHYSICAL AND EMOTIONAL
ATTRACTIVENESS: 

Emphasize your brand as one that enhances both physical
and emotional attractiveness. Showcase how your products
or services contribute to the overall well-being, confidence,
and attractiveness of your customers.

HOST EVENTS AND EXPERIENCES: 

Organize events, workshops, or experiences that promote
connection and create opportunities for people to engage
with your brand on a deeper level.

FOSTER BRAND ADVOCATES: 

Encourage and empower your customers to become brand
advocates by providing exceptional customer experiences
and incentivizing them to share their love for your brand. br
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EMPHASIZE EMOTIONAL STORYTELLING: 

Share stories and experiences that evoke emotions and
resonate with the target audience's desires for love,
connection, and romance.

BUILD A STRONG BRAND PERSONALITY:

Infuse your brand with traits like passion, romance, and
compassion to create a distinct identity that resonates with
the target audience.

HIGHLIGHT THE VALUE OF RELATIONSHIPS: 

Position your product or service as a catalyst for fostering
meaningful connections and enhancing relationships.

ENGAGE WITH USER-GENERATED CONTENT: 

Encourage customers to share their love stories, experiences,
and testimonials, and showcase them as a testament to your
brand's ability to create meaningful connections.

COLLABORATE WITH INFLUENCERS AND PARTNERS: 

Partner with influencers or brands that align with the values
of love, romance, and connection to expand your reach and
credibility.

br
an

db
us

in
es

sb
ou

nd
le
ss
.c
om

str
at
eg

ie
s

S
tr
at
eg

ie
s



1. Companion: 
- Describing the product/service as a loyal and reliable
companion that provides comfort, support, and companionship. 
- Highlighting how the product/service enhances the customer's
daily life and offers a sense of emotional connection and
closeness. 

2. Hedonist: 
- Emphasizing the product/service's ability to indulge and delight
the senses. 
- Describing how the product/service provides pleasurable
experiences and gratification, allowing customers to indulge in
their desires and enjoy life to the fullest. 

3. Matchmaker: 
- Positioning the product/service as a trusted matchmaker that
connects people with their ideal matches or solutions. 
- Highlighting how the product/service understands customer
needs and preferences, and helps them find the perfect fit or
solution. 

4. Romantic: 
- Portraying the product/service as a catalyst for creating
romantic moments and fostering love and intimacy. 
- Describing how the product/service adds romance, passion,
and enchantment to relationships and special occasions. 
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DOMINANT COLOURS 

COMPANION

#FFD6E5 #BDBBBB #AEE6E6 #DAC7FF #FFFFF0

Pink Gray Blue Purple Ivory 

ROMANTIC

#FFDAB9 #D4A1C7 #FFC0CB #E6E6FA #AFEEEE

Peach Rose Pink Lavender Blue 

HEDONIST

#FF0000 #800080 #00FFFF #FF69B4 #FFD700

Red Purple Blue Pink Gold 

MATCHMAKER

#FF3855 #FFF700 #FF69B4 #7B68EE #FFFFF0

Red Yellow Pink Purple White 

2.5

Combine the dominant archetype colors with the
supporting brand vibe aesthetic colors to create

your final color palette.
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USE OF FONTS IN HEADINGS, SUB-HEADINGS &
PARAGRAPHS --

Use your Brand Archetype Fonts For Formal & all
Standard Content/Communication  &

Use your Brand Vibe Font For Informal or all
Personal Note Content/Communication

CHOICE OF FONTS -

The main briefing about your archetype typeface, the
styling of fonts & few example fonts are shared
herewith - Lock the fonts you want in each Category
(Headings, Sub-headings & Paragraphs) based on
those pointers & always use the same chosen ones in
your internal & external communications including
social media posts, replies, PR, advertisement, product
description, website, videos etc

2.6
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Main Brief for the
Archetype
Large Headings:

- Font should evoke a sense of elegance, romance, and
passion.
- Consider using script fonts or decorative fonts with
flowing curves and artistic flair.
- Ensure readability by choosing a font that is not overly
ornate or difficult to decipher.
- Use a larger font size to make the headings stand out
and create a focal point on the page.

Sub Headings:

- Font should complement the large headings and
maintain a sense of continuity in the overall design.
- Choose a font that is slightly smaller than the large
headings but still readable.
- Consider using a bold or italic style to add emphasis
and create visual interest.

Paragraphs:

- Font should be easy to read and inviting, reflecting
the friendly and approachable nature of the "Lover".
- Opt for a clean and legible sans-serif font or a classic
serif font for paragraphs.
- Ensure adequate line spacing and line length to
enhance readability and comfort for the reader.
- Use a regular or light font weight to maintain a sense
of delicacy and elegance.
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Style of the Archetype
Large Headings:

- Script fonts with graceful swirls and curves.
- Decorative fonts with ornate elements that add a
touch of romance.
- Serif fonts with a modern twist, combining
sophistication with a hint of playfulness.

Sub Headings:

- Sans-serif fonts with a clean and modern look.
- Italicized versions of the large heading font to create
visual contrast.
- Bold versions of the paragraph font to add emphasis
and elegance.

Paragraphs:

- Classic serif fonts with a timeless appeal.
- Light-weighted sans-serif fonts for a contemporary
and friendly vibe.
- Handwritten-style fonts for a personalized and
intimate touch.
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Please note this is not a exhaustive list, these are
examples based on discussed parameters for your
references

General Examples 
Large Headings:
1. Allura
2. Pacifico
3. Dancing Script
4. Lobster
5. Great Vibes
6. Quicksand
7. Sacramento
8. Alex Brush
9. Poiret One
10. Amatic SC

Sub Headings:
1. Playfair Display
2. Raleway
3. Roboto Condensed
4. Lato
5. Montserrat
6. Oswald
7. Josefin Sans
8. Quattrocento Sans
9. Source Sans Pro
10. Arvo

Paragraphs:
1. Times New Roman
2. Georgia
3. Open Sans
4. Helvetica Neue
5. Arial
6. Calibri
7. Garamond
8. Noto Sans
9. PT Sans
10. Century Gothic



Solution to the pain of Your ideal customer
Solution to the dream of Your ideal customer
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2.7
thegoodbrandbusiness

Step 1
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There would be few very core solutions that your
company is offering. Additionally, there’d be other
solutions that align with your unique selling
proposition, reflecting your brand archetype or vibe.

LIST ALL OF THEM.

Excellent! these will serve as a captivating hook
for your social media post. By now, you should

have developed approximately 10 to 20 solutions
addressing your customers' pains and

aspirations, all tailored to resonate with your
brand's archetype & vibe ideologies.

Post Creation
Guide



Like all storytelling.. every social media posts is
divided into three segments.

The hook
The body
The end
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CREATING YOUR SOCIAL MEDIA POST

Step 2
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THE HOOK

STRUCTURE OF YOUR SOCIAL MEDIA POST

a. Grab your customer's attention by talking about their
dream or their pain area in the beginning of the Post
(from previous step)

That is the beginning, the middle and the end.

First or Initial line 

THE BODY
b. Talk about the SOLUTION your brand offers targeting
that specific ‘pain or dream’

Use the undertone of your brand archetype positioning - there will be
different avatars of your brand archetype that would specifically
play the role of being a solution to the problem specified.

Forming your second main line/para

c. Add extra detailing, to specifically cement your
connection with the audience; Make them give you the
contract of their loyalty/ their purchase/their
engagement/ their add to cart

Use the undertone of your brand vibe positioning - there are different
temperaments to play around with. You can switch according to the
suitability of the offering or solution.

Forming your third supporting line/para
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d./e. Clearly showcase their pain/desire to
transformation into result 
Followed by - a Call to Action 

d. Talk about your USP
This is optional

Language or Voice: Depending upon the nature of the
post, you can choose the what emotion of storytelling

that you are applying to this specific post. 

With this method you can literally create hundreds of social
media content for your brand. The possibilities are endless as
you progress to make content combining each element that
covers - Frustrations and desires of customers - 

This will ensure, You talk about your brand as a solution in so
many different forms to the line of issues your customers are
facing or serving as a dream maker 

This format will also help your customers too. Always see the
personality of your brand come through every single time it
brings the solution

Each rendezvous with your social media post will bind the
brand and the customer in the same vibe (your vibe attracts
your tribe)

You will literally be able to free up so much of your time and
can be rest assured that your post is getting the message
across. 

You can give these instruction to your content writer or as a
prompt to your AI content generator or use it yourself.

Ensure that the tone or the language that you use to create these
posts is within the framework of your brand archetype /brand
vibes storytelling emotion.
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1. THE LOVE GIFT GUIDE:
Create a campaign showcasing a curated selection of gifts

for various loved ones, appealing to different tastes and
occasions.

2. CELEBRATE LOVE WITH US:
Encourage followers to share their love stories and

memorable moments, turning user-generated content into
heartwarming ads.

3. LOVE YOURSELF FIRST:
Promote self-love and self-care products or services,
emphasizing the importance of cherishing oneself.

4. SPREAD LOVE, SPREAD SMILES:
Initiate a campaign that donates a portion of sales to a

charity supporting love and happiness initiatives.

5. LOVE LANGUAGE QUIZ:
Develop a quiz that helps followers discover their love

languages, tailoring product recommendations based on
their results.

2.7
 

CAMPAIGNS
to Reinforce your
Brand Archetype &
Enhance Audience
Engagement
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6. LOVE IN EVERY SEASON:
Highlight products suitable for different seasons or holidays,

catering to various occasions for expressing love.

7. LOVE LETTERS FROM THE HEART:
Invite customers to share their love letters or messages,
turning them into heartfelt visuals that resonate with the

audience.

8. THE LOVE BEHIND THE BRAND:
Feature the people and stories behind your brand,

showcasing the love and passion that drives its mission.

9. LOVE YOUR PETS:
Create heartwarming ads featuring pets and pet owners,

showcasing products that celebrate the love between
humans and their furry companions.

10. LOVE & ART:
Collaborate with artists to create love-inspired artwork,

turning them into limited-edition prints or products.

11. THE LOVE CONNECTION:
Run a series of ads showcasing how your brand helps

people connect and strengthen their relationships.

12. LOVE IS IN THE DETAILS:
Highlight the attention to detail in your products or services,

illustrating how they enhance love-filled moments.
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13. LOVE FOR ALL:
Promote inclusive campaigns that celebrate all forms of love,

representing diverse love stories and relationships.

14. LOVE ON THE GO:
Feature travel experiences or destinations perfect for romantic

getaways, inspiring couples to create unforgettable
memories.

15. LOVE AT FIRST SIGHT:
Introduce limited-edition products or collections designed to
evoke love at first sight, capturing attention and excitement.

16. THE LOVE STORY BEGINS:
Tease a new product or service launch, building excitement

and anticipation around love-related offerings.

17. SPREADING LOVE THROUGH CHARITY:
Collaborate with charitable organizations to host events or

initiatives that promote love and compassion.

18. CAPTURING LOVE'S MOMENTS:
Encourage customers to share photos or videos of their most

cherished love moments, creating a collection of
heartwarming ads.

19. LOVE & LIFESTYLE:
Showcase how your brand's products seamlessly fit into

customers' love-filled lifestyles.
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20. LOVE-FILLED GETAWAYS:
Feature romantic travel experiences and destinations,
enticing couples to plan dreamy vacations together.

21. LOVE NOTES & QUOTES:
Create visually appealing ads featuring love quotes or notes

that resonate with your audience.

22. LOVE IS TIMELESS:
Celebrate love stories that have stood the test of time,

portraying your brand as part of enduring relationships.

23. LOVE FOR A CAUSE:
Launch a giveback campaign where a percentage of

proceeds goes toward supporting a cause related to love
and compassion.
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Embody
your
Lover
Personality

Should be emotionally evocative,
eliciting feelings of passion,
romance, and pleasure. They
should be designed to appeal to the
senses, such as through the use of
fragrances, textures, or visual
elements.
Should be of high quality, using the
finest materials and ingredients and
crafted with attention to detail and
precision.
The products and services should be
personalized, tailored to the unique
preferences and desires of each
customer. This can be achieved
through customization options,
personalized messaging, or one-on-
one consultations.
The products and services should be
designed to foster emotional
connections and help customers
deepen their relationships with
themselves and others.
Should be authentic and honest,
avoiding any false claims or
gimmicks.
Should be designed to appeal to
the senses, such as through the use
of scents, textures, or flavors.
Evoke feelings of romance, such as
through the use of soft colors,
elegant designs, and romantic
messaging.

In Product
Building

& in
Campaign
Building

2.8
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Favored USPs of Lover
Archetype'
1. Intimacy-Enhancing Functionality:
 The product or service directly deepens emotional
or relational closeness.

2. Multi-Sensory Design Integration:
 Touch, scent, sound, or visual pleasure is
intentionally engineered into the offering.

3. Personalization That Reflects Emotional Context:
 Customization based on relationships, milestones,
or personal stories rather than cosmetic choices.

4. Desire-Driven User Experience Design:
 The experience is optimized for pleasure,
anticipation, and emotional satisfaction.

5. Symbolic Value Embedded in the Offering:
 The product carries meaning beyond utility, such as
rituals or markers of love and identity.

6. Exclusivity Through Limited Access or Rarity:
 Availability, timing, or access is intentionally
constrained to increase desirability.

7. Tactile or Sensory Material Superiority:
 Materials are selected primarily for how they feel
and the emotions they evoke.
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Favored USPs of Lover
Archetype'

8. Ritual-Based Usage Model:
 The offering is designed to be used in emotionally

meaningful moments or routines.

9. Emotional Memory Creation:
 The product or service creates memorable moments that

customers emotionally associate with the brand.

10. Relationship-Centered Outcome:
 The core promise is improved intimacy, connection, or

emotional satisfaction.

11. High-Touch Experience Delivery:
 The service model emphasizes closeness, attentiveness,

and personal interaction.

12. Aesthetic as Functional Value:
 Beauty materially enhances perceived and experienced

value, not just appearance.

13. Longevity of Emotional Relevance:
 The offering is designed to remain meaningful over

time, not just at purchase.

14. Identity Affirmation Through Use:
 Using the product reinforces the customer’s sense of self

or relationships.

15. Emotion-First Product Architecture:
 Emotional payoff is prioritized over efficiency or scale.



COMMUNICATING WITH
EMPLOYEES : 

1. Create a warm and supportive work
environment that fosters collaboration,
connection, and a sense of belonging.

2. Encourage open and transparent
communication channels to build strong
relationships and trust among team members.

3. Recognize and appreciate individual
contributions, making employees feel valued and
cherished.

4. Promote work-life balance and prioritize
employee well-being, ensuring a healthy and
fulfilling professional experience.

5. Offer opportunities for personal and
professional growth, nurturing the development
of skills and passions.
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COMMUNICATING WITH
LEADERSHIP: 

1. Lead with empathy, compassion, and
understanding, demonstrating care for the well-
being and growth of team members.

2. Foster a culture of inclusion and respect,
valuing diverse perspectives and creating an
environment where everyone feels heard and
valued.

3. Communicate the company's vision and
values in a way that inspires and motivates
others, emphasizing the importance of love,
connection, and meaningful relationships.

4. Lead by example, displaying authenticity and
emotional intelligence in leadership decisions
and actions.

5. Encourage open and honest communication
between leaders and team members, creating a
supportive and collaborative work environment. br
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COMMUNICATING WITH
INVESTORS
1. Clearly articulate the company's brand
values, positioning it as a brand that values
relationships, connection, and emotional
experiences.

2. Demonstrate a deep understanding of the
target market and how the brand fulfills their
emotional and relational needs.

3. Showcase the company's growth potential
and market opportunity, emphasizing the value
it brings to customers and the emotional
connection it fosters.

4. Provide transparent and reliable financial
information, instilling confidence in the
company's financial stability and growth
prospects.

5. Communicate the company's long-term vision
and commitment to building sustainable
relationships with customers and stakeholders. br
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COMMUNICATING WITH
CUSTOMERS:

1. Show genuine care and empathy towards
customers, understanding their needs, desires,
and emotions.

2. Communicate in a warm and friendly tone,
building a personal connections.

3. Provide exceptional customer service, going
above and beyond to create positive
experiences and build lasting relationships.

4. Seek feedback and actively listen to
customers, demonstrating a commitment to their
satisfaction and continuously improving products
and services.

5. Prioritize emotional intelligence in your
interactions with customers. By understanding
and empathizing with their fears and anxieties,
brands can create safe and supportive spaces
that encourage emotional well-being and
personal growth. br
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COMMUNICATING WITH
SUPPLIERS  

1. Build strong relationships with suppliers and
vendors based on mutual trust, respect, and
shared values.

2. Communicate transparently and openly,
ensuring clear expectations and prompt
responses to inquiries and concerns.

3. Show appreciation for their contributions and
support, acknowledging their role in the success
of the business.

4. Collaborate and communicate effectively to
maintain smooth operations and optimize the
supply chain.

5. Foster a partnership mindset, seeking win-win
solutions and opportunities for mutual growth
and success.
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COMMUNICATING WITH
COLLABS/PARTNERS: 

1. Cultivate strong relationships based on trust,
open communication, and shared values with
collaborators and partners.

2. Emphasize collaboration and mutual support,
working together towards shared goals and
objectives.

3. Communicate clearly and regularly, keeping
all parties informed and aligned on project
milestones, expectations, and progress.

4. Recognize and celebrate the contributions
and achievements of collaborators and partners,
fostering a sense of appreciation and
camaraderie.

5. Actively seek opportunities for collaboration
and co-creation, leveraging the strengths and
expertise of all parties involved.
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COMMUNICATING  WITH
OUTSIDE STAKEHOLDERS &
MEDIA
1. Maintain a transparent and authentic
communication approach with external
stakeholders, such as the community, regulatory
bodies, and the public.

2. Engage in proactive and open dialogue,
addressing concerns and feedback in a timely and
respectful manner.

3. Demonstrate corporate social responsibility and
a commitment to making a positive impact on
society.

4. Share stories and experiences that highlight the
company's values and its efforts to maintain it

5. Foster relationships with external stakeholders
by actively participating in community events,
supporting local initiatives, and engaging in
partnerships that align with the brand's values.
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The Brand Domination Journal is designed as your trusted resource
to equip you with the tools to make your brand stand out in a
competitive market & be your compass in your Brand Domination
Journey : 

- Use this to Strategize your entire brand across the lifetime of your
product/service
- Use in conjunction with your Brand Vibe Manual while formulating
all brand emotional & functional components 
- Include all team members so as to maintain authenticity &
cohesiveness in your branding
- Revisit as a ready reference from time to time during practical
implementation of your new feature development, social media,
website/app growth, public relations etc
- Copyright © 2024 BrandBusinessBoundless. All rights reserved.
This digital product, including its contents, design, and associated
materials, is protected by copyright laws & may not be reproduced,
distributed, or transmitted in any form or by any means. 

We are rooting for you every step of the way. With this brand
guide, we believe you will be able to strategically position your
brand, communicate your unique value proposition, and connect
with your audience in a meaningful way. From crafting compelling
brand stories to implementing consistent messaging across various
touchpoints, we are confident that your brand will leave a lasting
impression and make a mark in the hearts and minds of your
customers. 

We are excited to see your brand thrive and wish you all the
success in your brand journey!

- BrandBusinessBoundless.com


